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Combine High Style 
and Comfort 


with 





A new development by HARVARD. 
Here we have fashionwise comfort for all types of shoes. 
Now being adopted by more and more makers of conventional 
THE FOAM RUBBER ree See . 
IS COMBINED TO Cushions the foot and conforms to the regular size of the 
Spice ; shoe. No extra manufacturing operations required — no 
KIDKO LEATHERBASE need for extra patterns or dies to insure proper fit — it 
SOCK LINING OR SHEETINGS works like your regular sock lining. 
Inc. 


RVARD COATED PRODUCTS CO. 


112 NORFOLK AVENUE ROXBURY, MASS. 





112 NORFOLK AVENUE 






If you require an economical dry | 


Leather—for chrome 
tanning; for bisulfiting of 
tannin. 

as 
iZ 


As a Reducing Agent or In Photography—for 
fixing solutions. 
As an Antichlor... 


! Investigate this Dependable 
GENERAL CHEMICAL PRODUCT wool antcnlor ter 


chlorite; rayon manufac- 
ture. 











Water Treatment—as an 
SODI UM ~—_ 


— 








{ (Sodium Metablevifite) Food Processing—for sul- 
4 fiting fruits and vegeta- 
97.5% Na,S,0; (available $0,: 65.5%) bles. 





Readily available for prompt shipment 
from coast-to-coast distribution points. For 


further information, phone or write any BASIC CHEMICALS 


General Chemical office listed below | TL 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
tn Canada: The Nichols Chemical Company, Limited * Montreal * Toronto * Vancouver FOR AMERICAN INDUSTRY 


Offices: Albany © Adanta © Balumore ¢ Birmingham ¢ Boston © Bridgeport ¢ Buffalo ¢ Charlotte 
Chicago ¢ Cleveland ¢ Denver © De * Houston ¢ Jacksonville © Kalamazoo os Angeles 
Minneapolis © New York © Philadely ¢ Pictsburgh © Providence ¢ St. Louis © San Francisco 





eatle © Yakima (Wash.) 
In Wisconsin: General Chemical Company, Inc., Milwaukee, Wis 








IT MAY SEEM SUPERFLUOUS TO ADVERTISE THIS PARTICU- 
LAR MACHINE OF WHICH SO MANY ARE IN USE, BUT 
THERE MAY BE SOME WHO ARE STILL DEPRIVED OF ITS 
SUPERIOR PERFORMANCE. 


MADE IN 64 — 72 AND 82 INCH, AND WITH MOTOR DRIVE 
MOUNTED ON THE MACHINE WHEN DESIRED. 


MACHINER 
COMPANY 


, 


i KELME, 








Main Office and Works: PEABODY, MASS. 


BRANCHES 
2362 No. Stanley Place 1101 Frankford Avenue 59 East Alpine Street 
Milwaukee 12, Wisconsin Philadelphia 25, Pennsylvania 


FOREIGN BRANCHES 
Bramley, Leeds, Paris, 


England France 


Newark 5, New Jersey 


Oberursel, Taunus, 
Germany 
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On the job! 


Our volunteer spe ikers are 
saving thousands of lives today 
in factories and business 
offices . . . at) neighborhood 
ind civic centers... at social, 
fraternal and service group 
meetings all over this land 


by showing people what they 


can do to protect themselves 
and their families against 
death from cancer 

lo find out what you yourself 


can do about cancer, or if you 
want us to arrange a special 
educational program for your 
neighbors, fellow-workers or 
friends, just telephone the 
American Cancer Society 
office nearest you or address 
i letter to “Cancer,” care of 
vour local Post Office. One of 
our volunteer or staff workers 


will be on the job to help you. 


American 
Cancer 


Society 
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Big step forward in oil and wear resistance 


-Chiuks 0 Hy cae| 


ETTING new high standards in 
wear and durability is nothing 
new for Hycar rubber compounds. 
These shoe soles and heels, for ex- 
ample, are made with Hycar OR (oil 
resistant) rubber —have exceptional 

resistance to oil and abrasion. 
That's highly important for foot- 
wear like this. For rubber that absorbs 
oil swells and becomes slick, may 
cause slipping that leads to serious 
accidents. It’s the reason why Hycar 
OR rubber soles and heels are fa- 
vored in machine shops and garages 
. wherever oil and grease condi- 


tions must be met. And—Hycar’s 
abrasion resistance helps it outlast 
ordinary rubber. 

Products made from Hycar have 
many applications. They're light in 
weight—made to resist heat and cold, 
gas, oil, many chemicals. 

Besides being used as a base mate- 
rial, they may be used as a plasticizer 
for polyvinyl resins... as a modifier 
for phenolic resins... as an adhesive 
base... as a latex for coating and 
impregnating. 

Consult our technical service on 
your present needs, or your pro- 


GEON polyvinyl! materials « HYCAR American rubber e GOOD-RITE chemicals 


and plasticizers e 
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jected improvement or development 
programs — wherever Hycar rubber 
may be used. Write for technical bul- 
letins. Please address Dept. HL-5, 
B. F. Goodrich Chemical Company, 
Rose Building, Cleveland 15, Ohio. 
Cable address: Goodchemco. 


B. F. Goodrich Chemical Company 
A Division of The B. F. Goodrich Company 


Hycar 


Amuricaw i phew 

















THE SHOE GIVE-AWAY PLAY 





Rid American closets of “surplus” shoes—and we'll sell more. 


OW can we get the American pub- 
| lic to buy more shoes? Countless 
schemes of aggressive selling and 
merchandising have been used. Still, 
when the figures are toted up at the 
end of each year, they look pretty 
much like the year’s before. When 
all the huffing and pufling is over, we 
haven't made people buy or consume 
We see the same monot- 
onous three pairs per capita, 
unused in the closets of 

families are millions of 


more shoes, 


Lying 
American 
pairs of shoes some worn out, some 
outmoded, some outgrown, some sel- 
dom or never used. These shoes are 
just lying there, serving no good pur- 
pose except to give their owners the 
misconceived impression that they 
own a lot of shoes and hence there’s 


no need to go out and buy new ones. 


Shoe Poverty 

Meanwhile, throughout the world 
are millions of people in desperate 
need of the good leather shoes such 
as are made in America. In Ko- 
rea, for example. Or in’ impover- 
ished countries such as Greece. Or 
in other European and Asiatic coun- 
tries which are still in dire need of 
help such as is offered by interna- 
tional relief organizations. Keep in 
mind that nearly three-fourths of the 
world’s population don’t wear leather 
shoes. 

These impoverished and needy 
millions of people throughout the 
world who could utilize America’s 
“old” shoes— the millions of seldom- 
used shoes still in the closets of Amer- 
ican families. These shoes will con- 
tinue to occupy closet space until their 
owners get tired of looking at them 
or until they are inspired to donate 
them. 

This presents an opportunity for 
the shoe industry. Let’s call it a 
“National Shoe Give-Away Day.” 
These millions of pairs of shoes are 
lured out of closets. contributed to 
a local collection agency, shipped to 
central ports, east and west coasts, 
then transported to the needy all over 
the world, to be distributed in for- 





[ona§ Editorial 


Reprints available at nominal costs 
Up to 100, 10¢ each; 200-500, Sc each 
1000-3000, 2'oe each; 5000 or over, 
1%ec each. 





eign countries by relief organizations 
such as the United Nations Relief 
Organization, the International Red 
Cross, ete. 

This could be done once a year 
at a selected time. It would have 
the enthusiastic support of every civic 
organization and group, of the Amer- 
ican citizenry. It would be embraced 
by relief organizations. It would or 
could be widely publicized at little 
or no cost via radio, TV, newspapers, 
magazines, ete.—as a free service in 
support of a worthy cause. 

It could and should be sponsored 
cooperatively by all the industry’s 
trade organizations. If several mil- 
lions of pairs of shoes could be lured 
out of American closets, for contri- 
bution to needy sources, it would be 
a major stroke of favorable public 
relations for the industry. 

This would also help sell a lot more 
new shoes in America. 


How It Works 

It works like this. If you have 
a half dozen pairs of shoes in your 
closet, but regularly use two, and 
other pair, but 
rarely or never use the other three, 
you still, im your mind, think you 
have a “closetful” of shoes. This 
psychological impression makes you 
reluctant to go out and buy more. 
You have six pairs in the closet but 
use only three. Yet you see your shoe 
wardrobe as six pairs, not as three. 

By ridding that closet of those three 
used pairs, you now create 
a fresh impression. The shoe ward- 
robe is only half full. It is in need 
of replenishment. You are now in 
a more receptive state of mind to buy 


Oct asionally one 


rarely 


new shoes. 
This condition exists in millions 
of households throughout America. 
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If shoe closets can be “emptied” of 
surplus (outworn or rarely used) 
pairs once a year, it is very possible 
that this procedure could gradually 
lift per capita consumption or pur- 
chases by nearly one pair a year 
adding, as a very conservative fig- 
ure, anywhere from 25 to 50 million 
pairs annually to our production or 
retail sales. 


Plan Is Feasible 

This plan is wholly feasible. Amer- 
icans are the most generous give- 
away people in the world—-if moti- 
vated by a worthy cause. Well. here 
is a worthy cause. Shoes are the 
symbol of a decent standard of living 
the world over. Next to food. there 
is perhaps no other article that more 
svmbolizes the fulfillment of need. 
of well-being. Thus, the idea has an 
inherent dramatic appeal, a dynamic 
“cause” to motivate it. 

The plan is highly flexible, too. If 
it isn’t conducted on a national scale, 
it can work successfully on a local 
scale. For example, the shoe retail- 
ers of a community could band to- 
gether and put the idea across in 
their locality with the cooperation 
of charitable and relief organizations. 
It could easily obtain the free-service 
cooperation of local newspapers, ra- 
dio and TV, and other public-contact 
sources. The local Boy Scouts or 
Salvation Army could act as collec- 
tors. It could be made into quite 
a “Day” in the local community. 
And the first few cities to do it would 
certainly gain national recognition. 
If the response was good, it would 
then justify creating a “Shoe Give- 
Away Day” on a national scale. 

But it all boils down to a simple 
premise: one of the factors that re- 
tards higher shoe sales is the surplus 
shoes occupying space in the closets 
of American households. If this 
“surplus” can be reduced by a “plan” 
such as outlined in brief here, we 
might well see shoe wardrobes re- 
plenished more frequently than ever 
before. 
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Why pre-tan with 


(Ag 


before vegetable tanning? 


With Calgon pre-tan, you get better leather, () 


f Any other benefits from a Calgon pre-tan? 
aster. 





How is leather pre-tanned with Calgon 


\ Yes, Sir. Salt stains are removed. Vegetable 
liquor penetration is greatly accelerated, and 
“better?” r I I > : 


stock is protected from strong or astringent 


liquors. 


grain; lighter, more uniform color; higher 


A Calgon pre-tan gives leather a finer, tighter () 


: : K Anything else? 
tensile strength; greater abrasion resistance; ? ° 


greater plumpness. 
CALGON is also useful in many other tannery 
applications. Our tanning specialist will be 
glad to tell you how you can get these bene- 
fits in your plant. Write, wire, phone or clip 
the coupon for more information. 


CALGON, INC. 
Hagan Building, Pittsburgh 30, Pa. 


Please send me your bulletin “Calgon Data for the 
CALGON Leather Chemist.” 
NAME 
*T. M. Reg. U.S. Pat. Of POSITION 
COMPANY 


STREET AND NUMBER 
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To bring out the best in your leather... 
Make sure you use Cyanamid Tanning Specialties 


TWECOTAN’ Tanning Extracts* are the Tanning Extracts penetrate rapidly with- 
choice of experienced tanners because they out drawing the grain, and give a firm, full 


know from actual use these extracts are leather. Available in blends to meet your 


mild... never harsh or astringent. TWECOTAN specific requirements. 


Other performance-proved Cyanamid Tanning Specialties include: 


CUTRILIN’ Bates... the pancreatic “bates of choice” in the tanning industry, 


line for every important need. 


DYEWOODS and Extracts*...a full 


TANAK® Synthetic Tanning Agents ideal for improving the quality of leather during 
both chrome and vegetable tanning. 
TANAK” MRX Tanning Agent . widely preferred by experienced tanners for upgrading 


white and colored leathers. 


most powerful wetting agents available for tanning. 


BETASOL OT Wetting Agents... 


Let our staff help you make tests 


AMERICAN Ganamid vo WPANY 


INDUSTRIAL CHEMICALS DIVISION 














Start with all appearance that’s both rich and distin- 
eulshed: combine it with unusual durability and real 
wearing comfort. Result: genuine leather, first: choice 
wherever smart people congregate . . . whether it’s 
luncheon at the club, an afternoon at the season’s big 


game, or an evening at the theater. 


Furnishing vou with quality leather is the main function 
of your tanner. He uses all of his many years’ experience 
—together with the latest scientific progress In tanning 


—to bring you genuine leather worthy of your skill. 


‘abonaeetonaiaacrnacie 


Io increase your sales... 


make al he i (7 


o 





ae 


make ui leather! 


ee 
a 


? 
AMERICAN Cyanamic LOMPANY 
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SHOE FASHION 
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Men's last manufacturers busy with new ides for big boys 


and male ‘teen- agers. ynufacture sk ew rida 
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Variety of patterns being styled on this last. Main an 
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Louis 


Designs by John Tomes, St. 


Crepe or sponge rubber soles as well « as s solid leather or 
composition soles sre adaptable to accompanying desig 
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| Color puts sales in the bag” 





| | a Vational A viline LD) yes 


NATIONAL ANILINE DIVISION 
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WLlar BES RORS 


| + tirker Prveacs> Sovwren te the Heatomnat titestey 


| PPSSA 


| 
} 





MAJOR RESOURCES IN POPULAR PRICE EXHIBIT CONCENTRATION! All volume shoe DIRECTORY OF VOLUME SHOE BUYERS! PPSSA 
SHOES! PPSSA was first to publish listing of lines concentrated under one roof on 12 was first to compile a listing of volume shoe 
1400 resources; revised directory now being floors at Hotel New Yorker; branded lines buyers in a single directory! 

Prepared for distribution prior to show. on 4 floors at the Hotel McAlpin. —s 





FASHION SHOW! Fashion themes, researched FASHION HANDBOOK! A forecast of signifi- SURVEYS! As part of its continuing service, 
by PPSSA, and dramatically presented. Com- cant fashion trends and backgrounds, pre- PPSSA uncovers, defines, and pinpoints vital 
pelling promotional ideas to stimulate popu- pared by the PPSSA as another industry industry facts related to the Popular Price 
lar price shoe sales. service. Shoe Market. 


‘Portrait of a Shoe Show! 


To portray the PPSSA, is to show a continuing panorama of services to 


the footwear industry, an unending, timely stream of pioneering ideas, 7 ‘¢ 
all with one objective: to increase and make more profitable, the volume 
of popular-priced shoe business in America. PPSSA accomplishes this, 
not only by affording manufacturers a unique selling opportunity, but 


also by placing before the buyer vital merchandising facts, nationwide 
purchasing patterns, and strong promotional ideas, As a resylt of this Popular Pri 
lie ; nes ee ar Pric ) 
continuing program of service, the PPSSA has become indispensable q a I e Shoe Show 
to the great Popular Price shoe industry. - ” of America 
MANUFACTURERS: Act immediately to secure exhibit space! For application MAY 11 10 15 © HOTEL 
forms, write to: Popular Price Shoe Show of America, 210 Lincoln Street, S NEW YORKER AND McALPIN 
Boston 11, Mass. SPONSORED JOINTLY BY: 


RETAILERS: You can't afford to miss the Popular Price Shoe Show of America! 
Over 900 rooms, packed with new selling ideas for Fall! Make your plans now! The National Association of Shoe Chain Stores 








The New England Shoe and Leather Association 
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tor Kndicott-Johnson stores, 





Functional Footwear 


Part Ill 





Lawrence Merle. 
Endiecott-Johnson 


vice-president 
in charge of all sales for 


THE SALEs Story 


An unprecedented sales test — and the results. 


“functional footwear” from the sales and = merchandising standpoint. 


VARLY in 1947 the Endicott John 
1 son Corp. officials were somewhat 
restless with lnipatience, Their func 
tional last shoes had met and passed 
every performance test. Some of the 
kJ executives were all for launching 
the shoe commercially on the market. 
But caution gained the upper hand 

“It was one thing for all of us to 
believe innapoic ithy in this shoe.” said 
Charlie Johnson “But what about 
We felt that if we could 


a public test) under 


the public? 
give the shor 
limited and controlled conditions. 
then we'd come up with the real an- 
sewers. Hf people bought them, then 
came back to ask for more. we « ould 
be absolutely sure of ourselves. We 
had too much of an investment at 
stake to chances 
it this point , 

Here was devised a plan unprece 
dented in) shoe business. In Mav. 
1947, began a program in which the 


even the slightest slip 


new functional shoes were put to a 
two-and-a-half-vear sales test) ina 
selected shoe store This is no doubt 
the longest, most exacting public 
reaction test ever given to a new shoe 


And upon the 


on a ecommeret il le \e | 








cluding of three articles. 


outcome of this trial would depend 
the future, the life or death, of the 
functional shoes. 

An kJ family shoe store in Roches- 
ter, N. Y., operated by Ivan C. Finch, 
a retailer of long experience, was 
selected. The location of this test 
store would permit a close check by 
both the Laboratory and officials at 
nearby Endicott 


Strictly Impartial 


The “rules” laid down centered on 
one point: absolute impartiality. The 
customer alone was to be the sole 
Sales figures 


were to be kept meticulously, plus a 


determinant of sales. 


customer list for follow-up mail and 
personal interviews later. The brand 
name 
suggested by Arthur Heath) not only 
gave the shoe identity by brand. but 
identified the inherent principles of 
the shoe, designed to “guide” each 


“Guide Step” (the name was 


step in performing in natural motion. 

Just one shoe. a men’s straight-tip 
welt oxford. was being used in’ the 
lest. “Two very similar or almost 


identical models on conventional lasts 
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Here are all the details of the new 


The con- 


were also stocked as a_ deliberate 
“competitive hazard” pitted against 
the Guide Step shoe. 

There was still another handicap 

the price. The Guide Step shoe was 
priced at $9.95, while the two similar 
shoes on conventional lasts were 
priced at $6.95 and $6.45, respec- 
tively. Thus the Guide Step shoe was 
priced 46 percent higher in one in- 
stance, 43 percent higher in the other. 
This represented a big price differ- 
ential in the EJ lines. 

The sales test program began on 
May 9, 1947. was completed in the 
fall of 1949, During and after the 
period of testing, both mail and per- 
sonal surveys were conducted among 
the hundreds of men who had pur- 
chased and worn the Guide Step 
The personal surveys were 
carried out by experienced interview- 
the supervision of Dr. S. D. 5. 
psychologist 


shoes. 


Spragg. a prominent 
experienced in consumer and = opin- 
Meticulous care was 


. to prevent 


jon surveys. 
taken to insure accurac 
any undue “favoritisi” toward 
Guide Step shoes in the survey re 


ports 
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Well, what was the result of this 
two-and-a-half-year test? What did 
the survey findings reveal? 

First, 
evaluating the findings. Some 57 per- 


two important points in 
cent of all the men who'd purchased 
these shoes declared that they usu- 
ally had trouble getting shoes that 
were comfortable. Also, almost all 
of these men worked on jobs requir- 
ing a substantial amount of standing 
or walking. If 


tough test sub- 


amount of standing 
kJ Was looking for 
jects. it had them in this group. 
Ninety-four the men 
who'd bought and worn the shoes for 


pers ent of 


a long period declared that the shoes 
fitted “just right.” while four 
cent found them too large or too 
small. 
Sixty-one 


per- 


percent stated that the 
shoes were “the best 
fortable)” they'd ever 
4 percent said the shoes were “very 


(most com- 


worn, while 
and only 
uncomfortable. 


satisfactory.” two percent 


found them 


Testimonials Tested 
Even though the surveys were not 
kind of “testimonials” 
many 
unsolicited 


seeking any 
from. wearers. of the wearers 


offered 


shoes 


praise of the 
“testi- 


some in- 


However. even these 


were tested in 


When 


“more 


monials” 
an individual says a 
comfortable” than 


stances 
shoe is 
any others he has worn. exactly what 
broad term 


does he mean by the 


“comfort”? 

The — functional 
fatigue. permitted appreciably longer 
periods of walking or standing, alle- 
viated such common foot symptoms 


shoes reduced 


as burning, aching, pressure on sen- 
sitive short, in most 
instances the shoes eave the foot its 
full. natural sense of well-being and 
health. 

But it was in the actual sales 
ticularly in the record of repeat sales 

where the merit of the functional 
shoes met the test. Ivan Finch’s EJ 
store carried only func- 
tional model as compared with 30 


areas, ete. In 


par- 


one men’s 
conventional kJ dress shoe models. 
But over the whole testing period 
this one model—a single style in a 
single color accounted for 19.6 per- 
cent of all men’s sales as against 80.4 
percent tor the other 30 models com- 
bined. Despite being outnumbered 30 
to one, the “disparity” in sales was 
only 5 to Ll. a truly remarkable record 
ot public acceptance, 

This sales record Was even More 
phenomenal that the 
functional shoes were priced at an 


considering 


average of 45 percent higher than the 


conventional dress types. Ineiden 


tally. the surveys revealed that 74 per- 
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Figure 4: The 


ment devised by the 


Heelmeter, a special instru 
Laboratory to test for 


most comfortable heel height a person can 


wear. This simple device, much like an 
ordinary size stick, may become standard 
equipment in shoe stores 





cent of the men believed that the price 
of the functional shoes ($9.95) 
“right.” while 13 percent considered 
it “low.” and only 12 percent said it 
was “high.” 
Another 
made in the Finch store (and later 
corroborated) by many other EJ 
It required appreciably less 
time at the fitting stool level to try 
on these shoes. There was a sharp 
reduction in the backtracking from 
stool to shelves. plus the fitting and 
refitting. to find the proper shoe jn 
terms of size and last. Once the foot 


Was 


significant finding was 


stores}. 


size was ascertained. there was full 
assurance that any functional last 
shoe in that size would be the cor 


rect fit. 
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There is almost variation 


in functional last shoes, as with shoes 


ho size 


of different stvles made over con- 
ventional lasts. This gave a_pre- 
assurance of accurate fit. Measured 


in time saved for the clerk, the store 
and against 
wage or time-value cost per fitting 


customer —measured 
the savings over the course of a year, 
though not tabulated, obviously 
amounted to a substantial figure. 
States Ivan Finch, “We found that 
the Guide Step fitted much 
more easily and accurately than our 
regular Frequently, — cus- 
tomers remarked during the fitting, 
to the effect that it was like ‘slipping 
These shoes re- 


shoes 


shoes. 


into an old shoe.’ 
quire none of the so-called breaking- 
in in the average case. We found 
that our fitting time was cut appre- 
There was no need to ‘ex- 
periment’ with various and 
Important, too, this quicker 
favorable light 


ciably. 
sizes 
lasts. 
fitting put us in a 
with the customer.” 

One very important part of this 
retail test that 
under no circumstances were the 
Guide Step shoes to he sold or pro- 
arch 


sales program was 


moted as medical, corrective, 


support or remedial shoes. Emphasis 
was placed on comfort and fit in 
dressy ap 


It was sold on these merits 


combination with neat, 
pearance, 
alone. 


“And these shoes did sell on merit 























Figure 5: Guide Step model in’ men’s 
French t 
alone.” declares Finch. “We delib- 


erately placed this shoe on an equal 
basis with all others, leaving the 
decision entirely in the hands of the 
customer. The fact that the Guide 
Step shoe sold more pairs than any 
of our five men’s conventional 
models combined and at a substan- 
tially higher price—is, we believe, a 
powerful affidavit of its merit.” 
The results of the sales test and 
the surveys were so gratifying that 
an almost) unbridled 
swept through the EJ executive level. 


enthusiasm 


The sales chiefs were eager to place 
the shoes in all their retail outlets 
now. But still the policy of sober 
restraint was imposed. It was de- 
cided that first the same single men’s 
model would be used in an expanded 
number of EJ-owned shores. A pro- 
duction schedule of 2.500 pairs daily 
Was set up (this was later to increase 
substantially ). 

Also, other models would soon be 
Successful) models on 


introduc ed. 





Figure 7; Guide Step model in misses’ 


saddle oxford 
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functional lasts had been developed 
in’ children’s, 
girls’ shoes, also in women’s. Some 


misses’ and growing 


of these were also put in selected EJ 
stores on a “test” basis 

And here were some of the results 
of this expanded phase of the sales 
test program: 

In 39 EJ stores, the one child’s 
functional shoe sold six and a half 
times as many pairs at $5.99 as did 


two conventional models on very 


similar pattern at 33.98. 

In 39 EJ stores, one misses’ func- 
tional shoe sold more than twice as 
many pairs at $5.99 as did three 
conventional models of similar pat- 
tern at $4.39, 

In 350 EJ stores, two men’s func- 
tional models sold /4 percent more 
pairs at $7.95 than two correspond- 
ing conventional models at $6.95. 
(The $7.95 price now used was two 
dollars below that of three years 
earlier. ) 

EJ sales “executives figured out 
that if these functional shoe models 
had been on sale in 350 EJ stores for 
a full year. the results would have 
come out as follows: The four fune- 
tional or Guide Step models would 
have sold 96.537 pairs for a total 
value of $648,965, as compared with 
64.518 pairs of seven similar models 
in conventional types, for a value 
of $404,304. 

Earlier, Ivan Finch had stated. 
“These shoes have a future which I 
believe is unlimited.” Now the same 
confidence and faith was expressed 
all through the EJ. organization. It 
was time to open the flood gates. 

The shoe and its ideas caught fire 
with the salesmen. They were ready 
to do their missionary and educa- 
tional work with all EJ stores and 
outlets. The latter. in addition, were 


Figure 8: Guide Steq 


er, Wing tip oxford 
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Figure 6: Guide Step model in) growing 


oater-moccasin. 





provided with educational literature 
giving all the details of the Guide 
Step shoes. Today, this “educational 
and training being 
stepped up, improved. 

The Guide Step lines were ex- 
panded with new patterns in juvenile 
and men’s models. By June, 1950, 
four models were in one-third of all 
EJ-owned stores, and by September 
of the same year, some of the models 


program is 


were in all EJ stores 

But 1951 was the first complete 
sales year oon the record for the 
Guide Step shoes. And the record 
proved phenomenal for this first 
year 400,000 pairs sold at a retail 
value of nearly $3.000.000. “And.” 
says EJ sales chief Lawrence Merle. 
“weve only begun.” The company 
has some 500 EJ-owned stores (in- 
cluding the Father and Son chain). 
plus some 35.000 independent retail 
outlets carrying EJ shoes. 

Continued on Page 40) 





Figure 9: Guide Step model in men’s 


straight tip bal 
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How’s your FACTORY MANAGEMENT Technique? 


Are you looking for new methods to speed up production and 


an opportunity to check your techniques against others? 


THE FACTORY MANAGEMENT CONFERENCE AT CINCINNATI, 
MAY 11 to 13, WILL BE PREVIEWED IN THE MAY 3 ISSUE OF 
“LEATHER & SHOES” WITH THESE OUTSTANDING FEATURES... 


The general story of the conference, its aims and purposes, to 
give you the background on accomplishments and show you 
where the Factory Management Conference is going. 


The Factory Management The FMC Progress Report 
Conference Program A joint statement by Weir Stewart 
Details of the subjects to be covered and W. W. Stephenson of the National 
and the speakers and panel members. Shoe Manufacturers Association. 


Women's, Men's, and Children's Shoe Sessions 
Program details and statements by group leaders in each division of shoe produc- 
tion. 
Progress Report on Shoe How to Hold A FMC In Your Plant 
Productivity Setiing up a regular schedule of con- 
An illustrated study of the contribu- ferences to study progress and apply 


tion of new technologies. new techniques. : 
Technological Report 


on Shoe Industry Progress 


tiow to Set Up and Operate —1921 Compared to 1951 
A Practical Comparisons of production by types, 
Research Department or Program prices, costs, methods, factories, equip- 
in Your Plant ment, construction. 
Making factory management work for Exhibitors Directory 
ycu in producing better methods and The who's who of manufacturers at 
results in all departments. the FMC exposition. 


AND IN THE SAME BIG ISSUE, THE POPULAR PRICE SHOE SHOW 
(MAY 11 TO 15) WILL BE COVERED WITH A SPECIAL "STYLESCOPE" SECTION ... 


A Portfolio of New Designs 
Women's casuals and misses’ and children's by Harry Snyder; boys’ and youths’ by 
Vonhet Corporation; women's high styles by Frances Famolare. 


Feature Coverage of the Show 
Women's casuals and misses’ and children’s by Harry Snyder; boys’ and youths’ by 
Joyce Forbes; men's by Vonhet Corporation; women's high styles by Frances 


Famolare. 


IF YOU SELL SHOE MANUFACTURERS, SELL THEM IN THIS ISSUE 
This will be one of the the May 3 issue of 


most important issues of 


L & S during the year. Check 

your advertising schedules now Amd. 
and send space reservations at 

once. 
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THe Destructive Hipe BEeeTLe 


Its hide and skin damage cost amounts to $1,000,000 a year 


Mhe scientific name for the hide 

beetle is the Dermestes vulpinus 
and — the cadaverinus, 
which has been found destroying 
skins from the four corners of the 
earth. We have, in cooperation with 
a complete study of 


Dermestes 


others. made 
these insects under control in various 
circumstances, Le. with moisture 
and varied temperatures. 

According to various entomolo- 
pists, these two sper ies of the Der- 
mestes belong to the family of the 
Dermestidae, are commonly known 
as skin beetles. The Dermestes cadav- 
* erinus is a tropical and semi-tropical 
insect. Dermestes vulpinus is much 
more common, It attacks a wide va- 
riety of animal products and, in ad- 
dition, copra, However. Dermestes 
vulpinus has very long been recog- 
nized as a very serious pest of skins 
and hides, not only in the tropies. 
but also in the warm portions of the 
temperate zones, 


Habits and History 


Dermestes beetles feed mainly on 
animal products, such as dried meats. 
skins, ete. Some of these beetles are 
used in museums to remove dried 
flesh from bones. In nature, they may 
he found feeding on skeletons, pieces 
of skins and dried flesh. They also 
attack freshly killed meats. 

Dermestes vulpinus is well known 
by dealers of raw skins and tanners 
under the name of skin worhnis of 
skin bugs. Their presence is consid- 
ered to be an inherent condition. 

Dermestes beetles are always abun- 
dant where hides are being dried 
under conditions with the tempera- 
ture above 50°F. They lay their 
eggs on the drying hides and the 
larvae feed on the skin. Beetles of 
the genus Dermestes do not feed on 
hair although some closely related 
heetles have this habit. 

The life histories of the Dermestes 
vulpinus and the Dermestes cadaver- 
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By George T. Howard 





The author is a surveyor for Top- 
lis & Harding, Wagner & Glidden, 
Inc., Lloyd's Agents, New York. 
He has spent his entire life in the 
processing, selling and buying of 
skins from all paris of the world. 
Since 1936, Mr. Howard has been 
surveying damaged cargoes of raw 
skins from every part of the globe. 
Because the hide beetle has long 
been a damaging and costly ($1,- 
range pest in rawstock imports, 
the author has made a detailed 
technical study of the subject, with 
a view to reducing the losses from 
these damaged shipments. Here 
is perhaps the best and most au- 
thoritative practical article ever 
presented to the tanning industry 
on this subject. 











inus are very similar. The eggs are 
laid on the skins among the hairs or 
wool and the newly hatched larvae 
remain concealed near where they 
. feeding upon 
the outer (or hair} surface of the 
skin until at least half grown. at 
which time there is a very strong ten- 
dency for them to move to the flesh 
surface, where they continue feeding 
until fully grown. 


Eggs and Larvae 

The eggs are creamy white. elon- 
gate oval and less than a twentieth of 
an inch long. They are laid on the 
hair side of the skin. attached to the 
hairs close to the skin’ itself. none 
being observed more than a quartet 
inch from the skin. In many cases. 
they are laid at the juncture of the 
hair and the skin. They are located 
only with difficulty. their small size 
and position making it hard to find 
them. The eggs hatch in eight to ten 
days. 

Phe newly hatched larvae are dark 
brown in color and quite hairy. They 
are very small and difacult to locate 
in the hair or wool. After hatching. 
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they form groups of a few to ten 
on the skin, usually chewing away 
the bases of the hairs in order to 
make a living space. Feeding occurs 
in the areas where they congregate. 
the surface of the skin being con- 
sumed. During the early life of the 
larvae, some feeding is on the skins. 
and the surface feeding is so shallow 
that the damage is not apparent until 
the skins or hides have been proc- 
essed. Patches of cut hair are small 
and the hair at the damaged location 
drops out when handled. If the skin 
is not handled or tried at the dam- 
aged location, the hair or wool will 
be held in by adjacent hairs which 
have not been cut at the surface of 
the skin or hide. 


Feeding Deeper 


When the larvae are about one- 
fourth grown, damage becomes more 
apparent provided the hair or wool 
is cut short. Small patches of hair 
may be pulled out and when this is 
done, the feding area becomes quite 
apparent. As time goes on. this area 
increases in size and the feeding be- 
comes deeper, often penetrating the 


skin. 


About the time the larvae are half 
grown or after, there is a_ strong 
tendency to seek new feeding places. 
They do this either by eating through 
the skin Or by crawling over the hair 
or wool until suitable new places 
are found. From this time on, there 
seems to be a preference for feeding 
on the flesh side of the skin. pro- 
vided there is a covering to provide 
foothold. Also. after the larvae may 
be more than half grown. the damage 
increases very rapidly as a result of 
the increased amount of food = con- 
sumed, 


The large larvae continue to be 
gregarious, they feed more deeply and 
very often chew completely through 


Continued on Page 42) 
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NEW DEVELOPMENTS 





What industrial science is doing to improve the job 


EDGE CUTTER 


This device may be attached to any 
standard make of Edge Trimming 
Machine. It is a device with a cutter 
arrangement easily adapted to any 
size and iron of sole without chang- 
ing the cutter. 

The principle here includes a kind 
of cutter guard held in “floating” 
position by a compression spring. 
Though the device may be set for any 
given iron of edge, this spring ar- 
rangement permits the operator to 
support the shoe against the guard, 
if a thicker iron is presented. This 
often happens in plants where shoes 
are not presented to the operators 
in like rotation. And again, the same 
case will sometimes disclose pairs 
of shoes thicker in sole iron’ than 
the others in the case. 


4 } SSL 


3 
et OT 


There is a limit to which this self- 
adjusting device will work satisfac- 
torily. If set too close, too much of 
the welt will be removed; if set too 
wide apart or away, too much of the 
grain side of the outsole will be taken 
off. 

The method of adjusting and lock- 
ing the guard in position depends 
on hand-tightening a kind of nut that, 
in moving, either expands or con- 
tracts a slotted sleeve end of the 











dev ice. 
Source: A. C. Nelson, Alexandria, 
Minn.; Pat. No. 2.450.292, 


LEATHER TRIMMING DEVICE 


This trimming device provides for 
the rounding or leveling the edges 
of a leather sheet. It includes an in- 
tegral stop for automatically limiting 
the length of the bevel or the extent 
to which the device can cut into the 
body of the leather sheet. 


It also provides a rotating cutting 
head in which is embodied the stop 
referred to above. 








\ further object is to provide a 
stop adapted to guide the leather 
sheet through the cutters around 
curved edges as well as along straight 
edges without cutting away or remov- 
ing leather from the central part of 
the sheet. that is, without removing 
leather from that part of the edge 
of the sheet in contact with the stop. 

The drawing is a view partly in 
side elevation and partly in section, 
showing a leather trimming device. 

Source: The Randall Co., Cincin- 
nati: Patent No. 2.576.878. 


PROTECTIVE INSOLE 
EXTENSION 


This construction offers protection 
against the sharp edge which some- 
times develops at the insole edge. 
This is done by extending the insole 
up over the side of the foot. 





The inside and outside ball areas 
are the parts where the extension is 
usually placed. The extension is 
nothing more than a piece of leather 
shaped like a cookie. bevelled at the 
top edge, and V groove at the bottom 
side. This V cut permits the feather 
of the insole to level off in the V 


groove, making for a smooth joint 
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and both the insole and extension 
top surfaces on the same level. Ce- 
ment is used to hold in the bottom 
part of the V cut: or it may be welted 
in. 

Source: James E. Gates. Ashland. 
Ohio: Pat. No. 25st 


CHILDREN'S SHOE CEMENTER 


Recently introduced is a new model 
of a latex cementer for children’s 
shoe manufacture. It applies an ae- 
curate coating of latex to cork heel 
wedges as used in slip-lasted shoes. 
The efficiency of the machine assures 
a perfect cementing job with savings 
in latex consumed up to 40. percent 
over other methods, according to the 
manufacturer. It will cement mate- 
rials up to 14” thick and 4” wide. 
\ spring-loaded pressure roller auto- 
matically adjusts for varying thick- 
nesses. The machine is designed so 
that it can be quickly dismantled for 
thorough cleaning. Latex can be 
added at any time without stopping 
the machine. The entire machine 
weighs only about 10 pounds but re- 
mains stationary when in use. It 
measures only 5144” x 614” x 41.”, 
is finished in green crackle, sells for 
about $160.00, 


Source: Potdevin Machine Co., 285 


North St.. Teterboro. N. J. 


LEATHER SPLITTING 


This is an improved method and 
apparatus for splitting or skiving 
leather wherein a pair of vertically 
adjustable feed rolls are arranged to 
advance a leather blank against a 
rigidly held knife blade. 

In splitting or skiving leather. not- 
withstanding the many improvements 
which have been made. there still 
remains considerable difficulty with 
“gouging.” i.e.. the occurrence of too 
deep a knife cut in certain localized 
areas of an evened piece of leather. 


Continued on Page 46) 
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Announcement of suspension of hide and 
skin price controls expected momentarily. Only 
Best guesses are that OPS will junk ceil- 

I automatically 
if prices rise again beyond certain stipulated line—in effect, 
a big improvement over the 





doubt is to details 


ings with proviso that they will be “revived” 


] 
1 


still a ceiling of a sort but sti 


present fiasco 


Leather and shoe trade will have to wait 
turn. Evidently, OPS officials are committed to “one-at- 
a-time” control lifting, reluctant to give up ghost all at once 
However, most if nor all price controls will die a natural 
death this year, provided nothing untoward happens on in- 
ternational scene. Congress is not disposed to sharpen teeth 
of Defense Production Act after what has happened in steel 


industry 


Most Congressmen feel muddled steel situ- 
ation was precipitated by obvious inability of Wage 
Stabilization Board and Price Stabilization officiz 
to get together. This plus general economic factors has 
convinced legislators that controls are about ready for the 
scrap heap. Only fact that this is an election year will pre- 
vent immediate scrapping of all controls. Naturally, Agency 
officials themselves are doing all they can to keep their jobs 








going 


Shoe prices still have a way to go before 
consumer will be convinced he is getting a fair price 
if not a bargain. Although average factory value per pair 
shipped during last three months of available figures (Nov 
and Dec. 1951, and Jan. 1952) have slipped from averages 
in same month of previous year, total decline in average 
factory value of civilian shoes by Jan. had slipped only 28¢ 
per pair from 1951 peak 


Actual figures show Jan. factory value at 
$3.70 per pair for civilian shoes only, For military 
and civilian footwear combined, it was $3.73. Civilian aver- 
1951 but 18c or 4.6'7 below 
Increase over Dec. 1951 accounted for by sea 

Fewer slippers and such shipped during Jan 


age was 3c higher than in Dec 


Jan. 1951 


sonal factor 
> . 
Shoe unions now have another vital reason 


for unity. With industry beset by falling profits and 
higher wages, many shoe manufacturers are eyeing possible 
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move South 
many textile manufacturers have already grabbed at the line 
Result is, workers in North are being forced to learn new 
skills while whole towns and communities are losing their 


Same situation prevails in textile industry and 


largest industries 


Shoe union leaders, particularly John J. Mara, 
head of Boot and Shoe Workers Union, AFL, feel unity 
among all shoe unions can help shoe workers in two distinct 
ways. First, organization of the great majority of shoe 
workers (instead of present bare 50%.) would provide 
Northern skilled workers with buffer against forced wage 
reductions to meet competition of unorganized workers in 
Southern plants. Second, Northern manufacturers would 
have little incentive to migrate South if wages became more 
uniform 


Unions are about convinced that merger 
ean turn the trick. Arc least, it can eliminate raiding, 
lead to cooperative drive to organize all shoe workers in all 
sections. Thus shoe manufacturers would be less inclined 
to take temporary soluuion of moving Southward whenever 
times get hard or competition stiffer. Southern states still 
offer distinct tax advantages but these are not enough to offset 
advantages of skilled, more productive labor in North, pro- 
vided wage rates are more closely equalized. So look for shoe 
unions to step up merger drive 


Leather and shoe industry has taken vir- 
tually no part in Government program to aid indus- 
trial expansion by granting fast tax write-offs. De- 
fense Production Administration now reports only two of 
more than 7,100 separate projects receiving these benefits 
during past year and half were from leather and shoe field. 
Total investment involved for all industry is $14.5 billion. 
None of the two projects was a tanner or shoe manufacturer. 

. * 

Army reports tests under way on new type 
insulation for its rubber combat boot. Quartermaster 
is using a unicellular synthetic rubber in place of wool fleece 
ind felt contained in present Boot itself contains 
outer and inner layers of rubber with sealed-in layers of 
wool fleece in upper and sealed-in layer of felt in sole 
Trouble is, while new boot is better than shoepac in wet-cold 
weather, ‘any holes in outer and inner rubber layers ceuse 
New type rubber expected 


bx OTS 


wool and felt to lose insulation 
to be more puncture proof 
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HIDE WEAKNESS SLOWS ALL MARKETS 





TANNERS FEEL 
NEW PRICE PRESSURE 


Few Are Optimistic Over 


Outlook 
Continued weakness on packer 
hide and skin markets this week 


distinct repercussions 


leather and shoe 


brought on 
throughout the 
manufacturing markets. For the most 
part, industry executives were none 
too optimistic over the outlook for 
the next three months. 

As tanners, beset by slow leather 
sales, withdrew again from hide and 
skin markets or bought only for 
need, piling up rawstock supplies and 
pric e pressures forced pac kers to re- 
duce their lists a cent or more for 
the second week in succession. This 
followed six weeks of relative stabil- 
ity in raw material markets. 

By midweek, light native cows were 
selling as low as 14 cents, another 
cent down from last week. Even this 
new low, the lowest since World Wat 
II price freeze, did not arouse much 
interest in tanners. Cause of the new 
drop was declining prices of heavy- 
weight hides which pac kers are try- 
ing to unload because of growing 
supplies. Heavy branded steers and 
branded cows were among the weak- 
est, bringing 9 and 1214 cents re- 
spectively. Heavy native steers and 
cows were also selling off. 

Declines in heavy hide prices were 
attributed partially to renewed buy- 
ing apathy on the part of sole leather 
tanners who in turn report their fin- 
ished leather sales slowing down to 
a walk again. Specialty leather tan- 
ners also became cautious buyers in 
the face of new declines. 

Only calf and kip showed some 
stability with demand reported fairly 
steady and export business serving 
to keep prices near asking levels. 
However, calf leather business was 
Tanners 


reported seasonally quiet. 
buyers who had 


said that a few 
shown new interest in calf for fall 
lines were now withdrawing again 
from the market until some stability 
returned. Weaknesses in other leath 
ers were highly contagious. 
Throughout the leather markets, 
stories of leather purchases by large 
shoe manufacturers at’ ridiculously 
low prices continued to dominate. 
Tanners were loathe to reduce asking 
prices again but pressure was heavy 
and many were willing to drop their 
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prices to make a good sale and keep 
tanneries going. 

Feeling on the whole was unhappy. 
With Easter shoe sales a disappoint- 
ment on the whole, tanners and shoe 
manufacturers faced another two- 
three months of seasonally quiet busi- 
The fall run was not due to 
get under way for this time. 

The hoped-for stimulus of Easter 
shoe sales had largely proved a dud. 
Many larger independents and some 
chains reported aster business well 
below expectations. There seemed 
little likelihood that later spring and 
summer would = suddenly 
take on new strength. 

Consensus among tanners was that 
business for the next two months 
would be moderate at best with buy- 
ers ordering only for need and few 
forward commitments made. How- 
ever, all were agreed that new. ac- 
tivity at the retail level could change 
the picture almost overnight and re- 
lieve the market of its bearish feeling. 


ness, 


business 





New Shoe Economist 














William Sheskey, newly appointed 
economist of the National Shoe Man- 
ufacturers Association, who has been 
named to fill the vacancy created by 
the death of John H. Patterson. A 
graduate of Ohio University, Sheskey 
taught Economics at his alma mater 
and at the Maxwell School of Citizen- 
ship and Public Affairs. He has 
been with the Office of Price Stabili- 
zation in Washington since June 
1951. Since Sept., he has served as 
Executive Secretary to the Clearance 
Committee representing the Assistant 
Director of Price Operations, the 
Economic fdviser and the Chief 
Counsel in the final clearance of reg- 
ulations prepared by the operating 
commodity divisions. 
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CHARGE SLIPPER FIRM 
WITH ARMY FRAUD 





Used Substitute Materials 
On Contract 





The House Armed Services Sub- 
committee charged this week that 
Fashion Sport Shoe Co., Inc., of Pat- 
erson, N. J., tried to cheat the Gov- 
ernment out of more than $103,000 in 
supplying slippers for military and 
other hospitals. 

The subcommittee 
prompt action to “cancel all existing 
contracts” and urged that the case be 
turned over to the Justice Department 
for prosecution. 

Basis of the charge was the find- 
ing that the company had used sub- 
stitute materials and failed to follow 
specifications in manufacturing hos- 
pital slippers for a Government con- 
tract. The New Jersey concern had 
already delivered 297,684 pairs of 
slippers and held contracts for an 
additional 393,024 pairs. 

Use of the substitute materials cut 
costs by as much as 15 cents per pair 
“or a total of over $103,000” on con- 
tracts valued at $500,000, the House 
committee said. “This company ex- 
pected to pocket that amount over 
and above its premium for their 
tric kery.” 


recommended 


Faulty Inspection 


The subcommittee has been study- 
ing various charges of military waste 
and criticized “faulty inspection pro- 
cedures” by Quartermaster inspection 
officers. It stated that Fashion Sport 
had “eliminated competition” by bid- 
ding lowest prices on Army bid in- 
vitations based on the knowledge 
“that deviations from specifications 
would readily be permitted.” 

The Quartermaster — Inspection 
Office told the committee that spot 
checks had originally been made on 
the Paterson firm but a full-time in- 
spector had later been assigned to 
check shipments. Despite this, “the 
contractor deliberately shipped the 
lots that had been rejected plus ad- 
ditional lots which had not been in- 
spected by Government inspectors.” 

Harry Friedman, president — of 
Fashion Sport, said this week that he 
had not vet received a report on the 
charges. He added he would make no 
comment until he had studied all 
charges. 


Apri! 12, 1952 














BURK DISCONTINUES 
KID LEATHER OUTPUT 


Tanner To Concentrate On 
Side Leathers 


Burk Bros., Philadelphia side and 
kid leather tanner. has announced it 
will discontinue production of kid 
leathers and will concentrate on tan- 
ning side leathers only. 

The company, which had produced 
kid leathers for years. has shut down 
its kid tannery in Philadelphia and 
installing new machinery for the 
manufacture of side leathers. Change- 
over is expected to be completed 
sometime in May. Over $100,000 
worth of new machinery has already 
been purchased. 

Approximately LOO new tannery 
workers will be hired at re-opening 
of the plant where side leather pro- 
duction is expected to be increased 
from 50,000 feet to 75,000 feet per 
day. Operations at the tannery have 
been suspended since January. 

Company spokesmen would not 
comment on the change-over from kid 
to side leather production other than 
to say that the move would provide 
better service to Burk Brothers’ 
side leather accounts. 


Boston Boot Club Schedules 
Sports Nite 


An all-sports program will be the 
major attraction at the 63rd annual 
meeting of the Boston Boot and Shoe 
Club to be held Wednesday evening. 
April 23. in the Louis NIV Ballroom 
of the Hotel Somerset. Boston. Jack 
Sandler. Club president: reports. 

Sports notables will be introduced 
after the banquet by Joe Looney, 
Golf Editor of the Boston Herald. 
who will act as master of ceremonies. 

Major address of the evening will 
be given by Lou Boudreau. new man- 
ager of the Boston Red Sox. Bou- 
dreau will be accompanied by short 
stop Vern Stephens. 

Boston Braves representatives will 
include Manager = John 
Quinn and Billy Sullivan. Publicity 
Director. 

Other leading sports figures will 
be Dick Button.1952 Olympic figure 
skating champion: Francis Ouimet. 
well-known golfer: Walter Brown. 
Art Ross and Lynn Patrick of the 
Boston Bruins hockey team: and Bob 


B 
DUSINGSS 


Cousy. professional basketball player 
and former Holy Cross star. 

Griflin S. Fallon of W. J. Fallon 
Welting Co.. Inc. Boston. is chair 


man of the program committee. 
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PROMOTING LEATHER TO CATTLEMEN 











HEALTH COMPORT afPtatan 


In a move to bring home to cattle growers their stake in the leather industry, 
Leather Industries of America presented the above display (bird's-eye view) 


at the 
1.000 cattlemen from Neu 


Vext 0, 


fnnual Convention of the Cattle Growers 
frizona, Texas and Colorado. 


fssociation, which drew 
{t the 


display a pamphlet was distributed pointing out that livestock raisers earned 


$153, 000000 from hides and skins in 
cattlemen and their families during the three-day convention. 


195]. 


The display was thronged by 
It was come 


mented on favorably by the local newspapers and radio stations. Horace Henry, 
executive secretary of the New Mexico Cattle Growers Association, termed the 
Leather Industries display “the best we have ever had at any of our convens 


tions.” 


{ rawhide suitcase. donated by Leather Industries, was awarded to 


the “lucky winner” at one ot the convention sesstons. 





ARMSTRONG SALES 
UP, PROFITS DOWN 


Sales of Armstrong Cork Co. dur- 
ing fiscal 1951 totaled $201.134,473, 
highest volume in the company’s his- 
tory, but profits were down from the 
previous year, C. J. Backstrand, 
president, reported. 

Net earnings after taxes in 195] 
totaled $8.529,600. a return of 4.2 
percent on sales, as compared with 
1950 net profits of $12.433.231, a re- 
turn of 6.7 percent on a sales volume 
of 3186.766.670. Decrease in profits 
ifter taxes was the result of higher 
costs of all kinds. including increased 
tax rates. Backstrand said. 

Karnings on the common stock last 
vear. on the basis of income of do- 
mmestic companies only and after de- 
ducting dividends paid on the pre 
ferred stock, were S3.35 per share as 
compared with S8.13) the previous 
year Potal dividends paid on pre 


ferred and common stock amounted 
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to $5.3 as compared with 
$6.249.225 the previous year. 

Phe company’s L951 tax bill—-Fed- 
eral, state and local—-amounted to 
$13.131.967, 

Net earnings of subsidiaries op- 
erating abroad were $756,392 on 
combined sales of $24,409,823, as 
contrasted with a net profit of $506,- 
163 on total sales of $16,159,200 in 
1950. Net working capital on Dec. 
31. L951, was $36,215.381 compared 
with $40,457.563 on Dee. 31, 1950. 

Discussing the company’s record 
sales, which increased eight percent 
over the previous peak reached in 
1950. Backstrand said the additional 
volume in 1951 resulted chiefly from 
the fact that the average level of sell- 
ing prices was about eight percent 
above that of 1950. He said that 
“sales ran at a very high level in the 
first quarter, trended downward in 
the second and third quarters, and 
in the fina! quarter moved still lower. 
“However.” he continued, “sales 
presently are well above the Nov-Dec. 
level.” 
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AMERICAN WOMEN 
FAVOR LEATHER GLOVES 


But Like Wider Color Range, 
Survey Shows 





The average American woman pre- 
fabric gloves but 
will often purchase the latter because 
she likes the wider variety of colors 
and greater ease of washing offered 
by fabrics. This is the outstanding 
conclusion brought out in prelimi- 
nary findings submitted to Fulton 
County, N. Y., glove leather tanners 
and glove manufacturers by Richard 
Manville Research Associates. 

The Manville group has been con 


fers leather over 


ducting a nationwide survey of wom- 
en’s preferences in materials used for 
gloves and other accessories. The 


study was sponsored last fall by the 





National Leather Glove Manufactur- 
ers Association which is seeking new 
and better ways to promote the in- 
dustry. 

The Manville ageney’s report, al- 
though not yet completed, was termed 
‘optimistic’ by leather glove officials. 
It did emphasize, however, the need 
for a greater variety of colors in 
women’s leather gloves and improved 
cleaning methods. 

Encouragingly, the survey noted 
that consumers did not emphasize 
price differences between leather and 
fabric gloves as much as color and 
washability factors. 

Fully 98 percent or 3.126 persons 
contacted in 54 cities said they pre- 
ferred L. S.-made leather gloves over 
the imported variety. Leather gloves 
were also rated as the No. 1 gift in 
the accessory field, 





6:30 p.m. 


8:30- 9:30 
9:30- 9:45 


Registration. 


9:45-10:15 


Association. 


Eighth Annual Meeting National Hide Association 
Hotel Cleveland, Cleveland, Ohio 


Sunday, May 18 


Meeting of the Board of Directors. 


Monday, May 19 


Opening address of welcome by Frank Pachin, of A. L. 
Pachin & Sons, Dayton, Ohio, Convention Chairman. 

Address—D. O. Kibler of the S. J. Kibler & Bro. Co., 
New Washington, Ohio, president of the National Hide 


May 19-20, 1952 





10:15-10:45 


10:45-11:15 


11:15-12:00 
12:30 p.m. 


2 p.m. 
5:30 


6:30 
8:00 
9:30-11:00 
9:30-10:15 


10:15-10:45 


10:45-12:00 





Presentation of a paper on modern methods of packing 
by Allen J. Braun, member of the firm of Braun 
Brothers, Troy, Ohio. 


“For Happy Feet,” Dr. J. DeWitt Fox, Editor of Life 
and Health, national health journal. 


Election of new members to the Board of Directors. 


Luncheon. Ladies invited. Guest speaker, Louis Seltzer, 
Editor of the Cleveland Press. 


Meeting of the new Board of Directors. 


Cocktail Hour, through the courtesy of the Ohio dele- 
gation. 


Annual Dinner. Guest speaker, Fred H. Becker, presi- 
dent of the Ohio Leather Company, Girard, Ohio. 


Entertainment, including several headline attractions. 


Dancing and cocktails. 


Tuesday, May 20 


Address by J. J. Hamel, Mount Pleasant, Mich., presi- 
dent of the National Renderers Association. 


Humorous and inspirational talk, “Let’s Take A Look 
Ahead,” by Glen Massman, Executive Secretary of The 
Foremanis Club of Dayton, Ohio. 


General Membership Meeting. 
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LEATHER PROMOTION 
NEEDS DYNAMIC IDEAS 





Philadelphia Tanners Hear 


L&S Editor 


“The success of the tanning  in- 
dustry’s leather promotion program 
will depend not upon how much 
money is spent or how frequently 
the word ‘leather’ is publicized—but 
upon the use of a mass attack of 
dynamic ideas delivered with potent 
impact upon the public mind.” This 
was the theme of a talk delivered by 
William A. Rossi, editor of LeatHer 
ANp Suoks. before the Delaware Val- 
ley Tanners Club. at a meeting held 


April 10th in Philadelphia. 


“In this ambitious leather promo- 
tion program, a plan of strategic 
military attack must be used. This 
means the hammering at several 
flanks simultaneously with dramatic 
and forceful ideas that have powerful 
public appeal. 

“The mere repetition of the theme 
“leather is better” won't do it. The 
story must be dramatized in a wide 
variety of ways—must combine the 
factors of information, education and 
entertainment to create a formula of 
dramatic value that will arouse the 
public interest. and in turn arouse 
public response.” 

The LAS editor gave several ex- 
amples of the use of “dynamic ideas 
with dramatic appeal.” He urged 
that groups of such ideas should be 
used simultaneously to give an effect 
of total impact upon the public mind, 
followed by another group of ideas 
to deliver another such impact. 

Prices. said Rossi, will play a vital 
role in the entire program. “Leather 
has a powerful arsenal of advantages 
and consumer attractions. But all 
this power of attraction and consumer 
preference will lose its force and 
value if leather prices its opportunity 
out of the market. Everyone prefers 
a Cadillac, but the great mass of 
cars purchased are the Fords, Chevro- 
lets. and Plymouths — the popular- 
priced cars. Every caution should 
be made to avoid putting leather 
into a luxury class because of price.” 

In conclusion, Rossi emphasized 
that any negative approach based on 
a criticism of competitive materials 
will prove a grave error in any 
leather promotion program. “The 
theme should be a positive one 
the selling of leather and not the 
‘unselling’ of the competitor. A cam- 
paign conducted in this vein is cer- 
tain to bring the effective and favor- 
able results desired.” 


April 12, 1952 





MELVILLE SALES 
OUTLOOK FAVORABLE 


Four Months’ Figures On 
Par With 1951 


Sales of Melville Shoe Corp. will 
equal or better figures for the first 
four months of last year while net 
profits for the first half of 1952 will 
cover the present dividend rate. based 
on current forecasts. J. Franklin Me- 
Elwain. chairman of the board. told 
the annual stockholders’ meeting in 
New York on April 7. 

McElwain said that prospects for 
the second half of 1952 are “reason- 
ably favorable” but added that un- 
certainties of civilian and = military 
demand make accurate predictions 
impossible, 

The board chairman pointed out 
that Melville's cash increased 22.6 
percent in 1951 to $16,523,927, due 
in part to an inventory decline of 
17.8 percent. LIFO and other inven- 
tory reserves on December 31 were 
$7.772,606 while net inventory was 
carried on the balance sheet at only 
$8.161.136. This meant. Mr. McEI- 
wain interpreted. that the book value 
of the inventory was only 48 percent 
of its market value at year-end. 








In analyzing the 1951 report. Mr. 
McElwain said that the company’s 
experience had followed the trend 
of higher sales but lower net profits 
due to tax increases. In this respect. 
he observed. Melville compared la- 
vorably with the shoe industry. Total 
net sales increased by 20.3 percent 
while 13 other leading shoe com- 
panies reporting to date showed an 
average sales increase of 14 percent. 
These same companies showed an 
average decline in net earnings of 
17.6 percent while Melville was off 
10 percent. 

Plans for expansion. the board 
chairman said, have been in blueprint 
stages for some time but had been 
tabled due to prevailing unfavorable 
conditions. The company is now en- 
tering upon some of these expansion 
programs but is not sufficiently ad- 
vanced to reveal details at this time. 
he said. In the meantime. new Thom 
MeAn stores are being opened with 
emphasis on suburban locations. Sev- 
enteen stores were opened during 
1951 bringing the total to 577 Thom 
McAn and John Ward stores. 

The material supply outlook is sat- 
isfactory. McElwain stated, and the 
margin between costs and_ selling 
prices has remained virtually un- 


changed. 





Directs Thread Research 














Donald J. Spitzli, director of re- 
search of Linen Thread Co., Ine., 


maker of shoe threads and other linen 
thread and fiber products, who is in 
charge of the company’s new labora- 
tory to be built as an addition to its 
main plant in Paterson, N. J. The 
new laboratory will offer modern 
testing facilities of all Linen Thread 
products. It is expected to be ready 
hy May 15. 





CASH AND CARRY 


ae, 4 
WW 


7 

1 CROMPTON 
1 RICHMOND 
/ COMPANY 





If you had the capital, could you do more business? Would the 
additional volume help your overhead ratio and cut unit costs? 
Then, it ought to be profitable! 
Crompton Factoring specializes in helping business to realize 
these latent growth potentials. 
This service completely changes the function of your accounts 
receivable ledger. It no longer soaks up working capital like a 
sponge. Instead, it funnels ready cash into your operation ... we 


advance cash against receivables as fast as invoices are shipped. 
The picture changes with greater strength in liquid assets. You can meet bills 
payable promptly . . . earn all discounts... strengthen your credit. And you can 
do a lot more business on your present capital. 
Crompton Factoring encourages those cash-and-carry economies that make a big 
difference in profit results. It’s another reason why this seasoned service does 


such an important job for sound commercial growth. 


Th GFleman Lethe 


CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York |8, N. Y. 
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COMPARATIVE LEATHER PRODUCTION FIGURES 





CATTLEHIDE LEATHERS 


Total 

Cattle 

Hides Sole Upper 
1939 22095 7833 12124 
1940 21070 7032 11582 
1941 28121 9080 15600 
1942 30828 10432 15598 
1943 25656 8290 13073 
1944 26152 8420 13002 
1945 27566 8525 14567 
1946 26905 8510 14057 
1947 28824 8924 15529 
1948 26070 8016 14213 
1949 23332 6384 13753 
1950 24391 6127 15377 
1951 22697 5417 14106 
1952, Jan. 1878 435 1222 


(In 1,000 hides) 


Belting, Harness Bag 
Mechani- Sad- Case, Uphol- All 
cal dlery Strap  stery Others* 
531 477 387 510 233 
675 524 382 601 272 
1064 650 581 699 448 
1213 637 936 386 1625 
1292 632 800 231 1338 
1439 613 629 232 1818 
1324 556 572 272 1750 
1158 510 827 378 1465 
1134 440 813 529 1455 
1004 27 760 594 1213 
759 227 674 461 1074 
789 218 813 689 1312 
983 219 669 744 712 
50 20 40 55 56 


*Data from 1942 forward not directly comparable with previous data. 





CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS 


Total 

Calf, Goat, Sheep, 

Kip Kid Lamb 

1939 14027 40419 38914 
1940 11387 37697 37920 
1941 13098 45373 51915 
1942 12264 41127 53629 
1945 11112 37351 59315 
1944 10930 34653 53976 
1945 11636 24026 52450 
1946 10836 24123 47999 
1947 12471 37188 36535 
1948 10480 37970 33492 
1949 10173 34774 28644 
1950 10661 37159 31501 
1951 7360 28103 22652 
1952, Jan. 717 2615 2047 


(In 1,000 hides) 
Sheep Leathers = 


Glove, 
Gar- Shear- All 
ment Shoe lings Other. 
18420 11604 2563 6327 
17725 9966 3322 6907 
22542 14166 5779 9428 
19459 14983 9596 9591 
20415 15474 11210 12216 
20370 15040 6690 11876 
17294 17333 6508 11495 
15781 13349 9923 8918 
11265 12498 5409 7363 
10419 11392 4993 6688 
8411 9998 4498 5737 
9750 10708 5322 6091 
6603 7908 2862 5329 
623 781 207 436 





Safety Meeting Stresses 
Plant Programs 


Improved safety programs in tan- 
neries and shoe manufacturing plants 
have brought positive returns through 
reduced insurance better 
working conditions, Ek. D. Peeler, Jr., 
of General Shoe Corp.. Nashville, 
Tenn., told safety executives attend- 
ing the Safety Convention of the 
Greater New York Safety Council. 
The Convention was held April Lin 
New York. 

Irving Glass, executive vice presi- 
dent of the Tanners’ Council, pointed 
to progress made by tanneries, which 
now compare favorably with all other 
industries in safety programs and pre- 
cautions. A, J. Dittmer of Gutmann 
& Co. analyzed the aspects of work- 
men’s compensation in) demonstrat- 
ing practical results of safety  pro- 
grams for management. 

John Russo of Allied Kid Co., 
chairman of the Tanners’ Safety 
Committee, announced a plan for 
periodic bulletins to keep tannery 
members up-to-date on safety plans 
and programs. 

Five shoe manufacturers had ex- 


rates and 


hibits at the Safety Exposition in the 
Hotel Statler. They were the Hy-Test 
Safety Shoe Diy. of International 
Shoe Co.. St. Louis: Lehigh Satety 
Shoe Co.. Ine.. Allentown, Pa.: Thom 
MeAn Safety Shoe Division of Mel- 
ville Shoe Corp., N. Y. C.; Safety 
First Shoe Co.. Holliston, Mass.. and 
Turner Safety Shoe Fram- 
ingham, Mass. 


NEW RUBBER COMPOUND 

Adhesive Products Corp. of New 
York has announced development of 
a new coating for foam rubber that 
increases the wearing quality and eye 
appeal of the soft latex product now 
used in shoe manufacturing. The 
new compound called “Grip-Kote” is 
an outgrowth of more than five years 
laboratory research, 

“Grip-Kote” was developed to 
overcome the structural weakness 
found in foam rubber when used for 
slipper soles. Application of the coat- 


Service, 


ing to the skin or “open pore” sides 
of foam rubber sheets or soles give 
them extra-wear durability, the man- 
ufacturers claim. The coating may 
be easily applied without need of 
complicated machinery. 
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Joins Avon Sole 














Henry Lee, who 


will represent 
fvon Sole Co., Avon, Mass., manu- 
facturer of heels and soles, in the 


Pennsylvania, New York State and 
Canadian territories formerly cov- 
Richard R. Ketchum, re- 
cently appointed advertising manager. 
Lee came to Avon four and one-half 
years ago from C. P. Woodward, Inc., 
where he was general manager. For 
the past year, he has been in the sales 
department at the Avon factory. 


ered hy 





MILITARY 
BIDS AND AWARDS 


M-1 Helmet Liners 

April 21, 1952—Invitation QM- 
1] -009-52-1198-B > covering 861,060 
M-l helmet liners, Mil Spec. MIL-L- 
1910 dated Jan. 9, 1950. Leather 
used for chin straps must be full- 
grained calfskin, vegetable tanned, 
and fat liquored to contain not less 
than six percent pure oils in the bone- 
dry weight. Leather must be finished 
on grain side with bright water re- 
sistant finish. Opening in Chicago. 





Russet Combat Boots 

April 22, 1952—QM-30-280-52- 
NEG-172. covering bids on a total 
of 23,544 pairs mildew resistant rus- 
set combat service boots. Opening 
in New York at 2:00 p.m. with de- 
livery at 11,772 pairs to Schenectady 
General Depot and 11,772 pairs to 
Utah General Depot by July 31. This 
procurement is part of regular Army 
requirements for fiscal 1952. 

Navy Oxfords 

April 23, 1952—Navy Invitation 
No. 560, covering invitation to bid 
on 281,144 pairs men’s black calf 
leather oxfords. Opening at 2:00 
p.m. in New York with delivery to 
Clearfield, Utah, during July, Aug., 
and Sept. 1952. 
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Men’s Rubber Overshoes 

April 25, 1952—Navy Invita- 
tion No. 563) covering 20,000 prs. 
rubber, enlisted 
destination: Mechanicsburg 
prs.) and Clearfield (16,700 
for delivery one-half each 60 and 90 
days following award of contract. 
Opening, New York, 2 p.m. 


men’s; 
(3.300 
prs.) 


overshoes, 


Snowshoe Bindings 

April 25, 1952—Invitation 11- 
009-52-1239B covering 12,653. pairs 
trail snowshoes, with binding, Mil 
Spec. MIL-S-1780 dated Nov 30, 1949 
(superseding Army 23-108A dated 
March 25, 1946). Opening in Chi- 
cago. Specification calls for rawhide 
for filling of high-grade, hard, con- 
forming to U.S. Army Spec. 9-28, 
animal oil removed (Commercial Fill- 
ing). Leather components of bind- 
ing should be full-grained, Indian 
tanned cowhide, Federal Spec. KK-L- 
201B (Lace Leather) dated April 5, 
1946, Type B. 


Women’s Black Handbags 

April 29, 1952—Navy Invita- 
tion No. 531 covering 21,000 wom- 
en’s black handbags. Opening at 
2:00 p.m. in New York with delivery 
at one-third of total 60, 90 and 120 
days after contract award to Brook- 
lyn Naval Clothing Depot. 


Correction 

The opening date of Invitation to 
Bid QM-30-280-52-1435, covering 
1.560 pairs women’s high laced, rub- 
ber overshoes, was inadvertently listed 
in these columns last week as April 1. 
The opening will take place in New 
York at 3:00 p.m. on May 1. 


Gloves, Shell Leather 

May 5, 1952 — QM-11-009-52- 
1280, covering 647,100. pairs of 
gloves, shell leather, M-1949, Mil 
Spec. MIL-G-822A dated Dec. 1949 
and Amendment 1 dated Aug. 22, 
1951. Item la, size 2, 2,100 pairs; 
Item 1b, size 3, 278,700 pairs; Item 
le, size 4, 231,000 pairs, and Item 1d, 
size 5, 135,300 pairs. Opening in 
Chicago at 9:00 a.m. with delivery 
from Aug. 1, 1952, through Feb. 28, 
1953, to Bellbluff, Va.. San Antonio, 
Texas, and Ogden, Utah. 

Various Leathers 

May 5, 1952—Army Invitation 
QM-30-280-52-1412 — Eight leather 
items: 1) 1,600 skins, black tooling 
calfskin; 2) 500 skins medium brown 
tooling calfskin; 3) 1,000 spools nat- 


ural lacing leather; 4) 350. skins 
black lining skiver; 5) 300. skins 


brown lining skiver; 6) 400 sides 
russet case leather; 7) 550 sides rus- 
set case leather: 8) 2,000 fronts cream 
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| 


horsehide leather; New 
York, 1 p.m.: this procurement for 
the Army. 
Mitten-Shells 

May 6, 1952 — QM-11-009-52- 
1291. covering invitation to bid on 
285.000) pairs mitten-shells, trigger 
finger, M-L951, Mil MIL-M- 
GLOA dated Aug. 24, 1950, and pat- 
tern dated Feb. 21, L951. 
at 9:00 a.m. in Chicago with delivery 
to Ogden, Utah. and Schenectady, 


N. Y., by Dec. 31, 1952. 


opening, 


Spec. 


Opening 


Women’s Heels 
May 8, 1952 — ()M-30-280-52- 
1475, covering invitation to bid on 








Ly 


a. 


NEW 


Item 1, 23,329 pairs rubber heels, 
junior, women’s, and Item 2, 56,592 
pairs rubber heels, cuban, women’s. 
Opening at 3:00) p.m, in New York 
with delivery to Utah General Depot, 
Ogden, by Nov. 1952. For the Army. 


OPEN NEEDLE BIDS 


MacPherson Leather Co., San 
Francisco, Cal., was low bidder at the 
opening of Army Invitation QM-30- 
280-52-1230, offering to supply 3,710 
pkg. needle, leather lacing 12’s at 
S3boc per package : 60 days accept- 
ance. 1¢) in 30 days. There were 10 
other bidders. 





THIELE’S new MELLOW TAN was especially 
created to satisfy the great demand for a better leather 
in which to make the original type Indian moccasin. 


MELLOW TAN is soft and pliable . . 


. easier to work with 


than any leather previously used in the manufacture of 
soft moccasins. In developing MELLOW TAN special at- 
tention was given to increase its long wearing qualities. 


oe Comes in choice of many colors 
Delicate eye-catching pastels 
Bold life-like solids 










THIELE 
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Also natural and white 


Write for samples of new MELLOW TAN 


tanning company 
123 N. 27th Street 


Milwaukee, Wis. 
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OPEN LEATHER BIDS 

There were eleven bidders at the 
opening of Army Invitation QM-30- 
260-52-1296—-calling for six leather 
items. 7 he low bidders in eat h calte- 
Rory follow: 

Item 1-~3,120 skins, leather, calf- 
skin, natural russet, medium weight 

A. F. Gallun & Sons, Ine., Milwau- 
kee, Wis., all at 468c; 20 days ac- 
ceptance, 26, in 30 days. 

Item 2--72 fronts, leather, horse- 
hide, cream, medium weight——A. L. 
Gebhardt Co., Milwaukee, Wis., all 
36c; 15 days acceptance, net. 

Item 3-120 fronts, leather, horse- 
hide, cream, heavyweight—also A. L. 
Gebhardt at 37e. 

Item 4-—-1.300 skins, leather sheep- 





skin. El Morocco. red tooling item 
5—150 skins, leather, sheepskin, EF] 
Morocco, black tooling--item 6 

200 skins, leather sheepskin, El Mo- 
all to Fred H. 
Loewenstein, Inc., N.Y.C., at 2le: 
60 days acceptance, 2(/ in 30 days. 


rocco, green tooling 


OPEN GLOVE BIDS 


Herbert A. Greene, Philadelphia, 
Pa.. bid low at the opening of Army 
Invitation QM-30-280-52-1212, offer- 
ing to supply the entire quantity of 
2,000 pr. gloves, asbestos-lined, 14” 
gauntlet, type 1, at $2.40 per pair; 
the terms: 2¢¢ in ten days, 30 days 
acceptance. There were seven other 
bidders. 





CG peclio 


VEATHEROA 


GEORGE O.JENKINS CO. 
“OVER A HALE CENTURY OF LEATHER FLERE 





Bridgewater, 


Massachusetts 
® 
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GIVREN LOW BIDDER 


k. J. Givren Shoe Co., Rockland, 
Mass.. was low bidder at the open- 
ing of Army Invitation QM-30-280- 
92-1271, offering to supply all of the 
15.000 pr. of mildew-resistant com- 
bat boots requested for $7.40 per 
pair: 60 days acceptance, 1/10 of 1% 
in LO days. There were four other 
bidders: 

A. R. Hyde & Son, Cambridge, 
Mass.; all S7.415; 15 days accept- 
ance, net. 

General Shoe Nashville, 
Tenn.: all $7.95: 15 days acceptance, 


Corp., 


net. 

Endicott-Johnson Shoe Corp., En- 
dicott. N. Y.; all $8.335: 15 days 
acceptance, net. , 

International Shoe Corp., St. Louis, 
Mo.; all $7.47; 15 days acceptance, 
net. 


HOSPITAL SLIPPERS 


Endicott-Johnson Corp.. Endicott. 
N. Y., bid low on all nine items of 
Army Invitation QM-30-280-52-1302, 
calling for 290,304 pair canvas hos- 
pital slippers. sizes 1, 2 and 4, both 
for the Army and the Navy. E-J’s 
prices ranged from 65e to .705e per 
pair, depending on destinations stip- 
ulated. 


On some of the items, E-J was un- 
derbid by Fashion Sports Shoe Co., 
Paterson, N. J.: however, this com- 
panys bid was “conditional” and 
probably will be considered non-spec 
by Army purchasing oflicers. 

On item 3, E-J’s low bid, 70c per 
pair, was matched by two other com- 
panies—Reo Mfg. Co. of Brooklyn, 
and North Shore Last Corp., Lynn, 
Mass. E-J’s terms were 15 days ac- 
ceptance, net. 


OPEN BELTING BIDS 


Central Belting & Supply Co., Rich- 
mond, Va., bid low on item 1 at the 
opening of Army Invitation QM-30- 
280-52-1286, offering to supply 1990 
ft. of belting leather, flat, vegetable 
tanned No. L ply, ty inch thick at 
216 per ft.: 60 days acceptance, 2° 
in 30 days. 

Page Belting Co., Concord, N. EH: 
bid low on item 2-—-1.920 ft. belting 
leather, flat, vegetable-tanned, No. 1 
ply. 15 64 inch thick— at 49] and 
ASO per ft.: 60 days acceptance net. 


On item 3-—3.250 ft. of belting 
leather, flat, vegetable tanned No. 2 
ply. 5 16 inch thick—-Central Belt- 
ing & Supply Co, also was low bidder, 
offering to supply total quantity at 
SLAT per ft.: 60 days acceptance. 


au eae 
2% in 30 days. 


April 12, 1952 











Deaths 


Alexander Leith, Jr. 


« 36. che me al sali s executive > died 

April 2 2 in Bryn Mawr Hospital, Bryn 
Wiser r, Pa. He had been in ill health 
for the past 18 months. Leith was 
manager of Dow Chemical Co.’s Phil- 
adelphia sales office. He leaves his 
wife, Margaret; 
Dorothy and Diana. 


Charles A. Quinn 


71, retired leather executive, died 
Apel 5 of cancer at his home in St. 
Louis, Mo. He was manager of the 
St. Louis ofhce of Amalgamated 
Leather Co.’s for 25 years prior to his 
retirement three years ago and was 
widely known throughout the leather 
and shoe trades in the Midwest. He 
leaves his wife, Elizabeth D.; two sons, 
William F. and Charles A., Jr.; and 
a daughter, Mrs. Frank A. Riley. 





and two daughters, 


Walter E. Lewis 


. veteran leather salesman, died in 
Boston on April 3. Well known in 
the leather trade, Lewis had been ac- 
tive for years as a salesman of upper 
leathers. He was associated with Her- 
man Loewenstein in Boston and New 
York and represented various other 
lines in the New England area. Sur- 
viving are his wife and daughter. 


John M. Eaton 


65, shoe executive, died April 2 
In Brockton, Mass. An executive at 
the Geo. E. Keith Shoe Co. in Brock- 
ton for 27 years, he had been employed 
more recently as a salesman. Active 
in Republican Party affairs, he served 
for several years as water commissioner 
in Brockton. A 32nd degree Mason, 
he was also a veteran of World War II 
and a member of the American Legion. 


Normal L. Adams 


63, leather sales consultant, died 
April 5 at St. 
du Lac, Wis., 
ness. He was sales consultant of the 
Fred Rueping Leather Co., Fond du 
Lac. Adams joined the Rueping Co. 
at an early age and became a salesman 
for it in 1912. In 1915, he was made 
sales manager and traveled over the 
U. S. and Europe in this capacity. In 
1920, he was elected treasurer of the 
firm and a few years later was named 
vice president in charge of sales. He 


Agnes Hospital, Fond 
after an eight-week ill 


was an ardent sportsman and active 
in community affairs. Surviving are 


his second wife, Clara; a daughtér, 
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Mrs. James A. Kellys his father, George 
FE. Adams; a sister, Mrs. Della Field; 
ind a brother, John F. Adams. 


Other Deaths on Page 50 


Show New X-Ray Machine 
At Factory Conference 
Adrian & Sons X-Ray Co. of Mil- 

waukee will exhibit its new Factory 

Shoe Inspector, a new \-Ray unit 

which shows up misplaced lasting 

tacks in the shoe, at the forthcoming 

Factory Management Conference 

May 11-13 at the Netherlands Plaza 

Hotel. Cincinnati, O. 
Invented by M. B. Adrian, 

in \-Ray shoe fitting, the new ma- 

chine is guaranteed shock and ray 
proof, equipped with casters for easy 
and requires only 30° by 

Operating 


pioneer 


movement, 
30 inches of floor space. 
costs are claimed to be extremely low. 


Advance Boston Shoe Show 
Opens April 14 

Several hundred volume shoe man- 
ufacturers will exhibit latest lines at 
the Advance Fall Market Week to he 
held in Boston April LEIS, aceording 
to Maxwell Field. show manager and 
executive vice president of the New 
England Shoe and Leather Associa- 
tion, sponsoring group. 

In addition to displays at the 
Hotels Statler and 
companies will exhibit at the Boston 
sales offices on Lincoln, Essex and 
High Streets, Field said. 

The showing is the first official fall 
show in the industry and is timed to 
afford the manufacturers a 
chance to show new styles and mer- 
chandising plans for fall 1952. par- 
ticularly to wholesalers and mail 
order and chain store buyers. 


Touraine, other 


volume 
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We hid 4000 walle raineoadl @ 
Vo do with For Tow 


this than to operate a plastics division complete with 
every research facility? B Compound, our sensational 


Only this —that in electronic plastics fusion as well 
as compression and injection plastics molding, the 
necessary and constant research needed to stay abreast 
of competition in this field may well lead to the next 
important shoe foundation development. In conceding 
that synthetic resins offer unlimited advantages over 
natural resins and waxes from standpoints of both in- 
herent physio-chemical uniformity as well as stability 
and permanence within footwear, it becomes imper- 
ative to us to continuously study the adaptability of 
plastics to box toe constructions. How better to do 








> 


new thermo-adhesive, is the direct result of living 
closely with new polymers and co-polymers. Integra- 
tion of plastics with box toe “know how” has already 
resulted in five new stainless and self-adhering ther- 
moplastic box toe materials. Ask any Beckwith sales- 
man or agent about the box toes termed by us as: 


(3DNC YDCL-50% NC X° 2GF {4GF 














eckuilh 











ee 





. +. in addition to the production of over 70 types and weights of conformable soft, flexible and rigid box toe materials in thermoplastics, 
pyroxylins, and rubber-filled felts and flannels, “Beckwith” means molded steel safety box toes; industrial felt making; plastics fabrication and 


products for the ethical medical profession. F 
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LEATHER MARKETS IN{DOLDRUMS 
AS HIDES \WEAKEN;[AGAIN 


Not Enough Trading To Peg Prices But Stability 
Is Lacking 


Tanners look for hand-to-mouth 
buying to rule market for next 
few months. Prices will be any- 
body's guess. 


New York Leather Markets 

Upper Leather: General Con- 
ditions: Markets very slow. Most 
tanners have withdrawn list prices 
and leather salesmen are calling in 
their orders to check whether bid 
price acceptable. A lot of interest 
shown on retail business to see how 
the Easter shoes are moving and to 
see if inventories will get a good 
clean out. Everybody has hopes for 
Fall. 

Calfskins hard to quote as lists are 
meaningless there under present con- 
It is known that good tan- 
nages of suede calfskin, women’s 
weight sold at 80c¢ and down to the 
high grade shoe trade. Other grades 
can sell under this. Smooth women’s 
weight is about 70c and down but 
there are plenty of tannages at under 
this. down in the 60’s and even be- 
low. Trading is slow which would 


be exper ted when raw stock is weak 
and falling as is the case today. 

Sole Leather: Prices hard to 
quote due to tanners’ lists meaning 
little in the face of the lower and 
weak hide market. On heavy bends 
b5c to 48e is about the price heard, 
middles, 52¢ to 55e and lights (mean- 
ing & iron and down) 62c¢ to 66¢e. 
Bellies are about the steadiest with 
prices still held between 22-24e for 
good tannages. There are some be- 
low too, of course. 

Double rough shoulders are fig- 
ured 44c¢ to 50c¢ for good tannages 
but these prices can be, and have 
been, cut. Single shoulders slow, al- 
most impossible to quote due to lack 
of demand. The biggest increase in 
use of leather has been in mid-soles 
and innersoles. 

Sole Sluggish 

Continued easiness of hide mar- 
ket serves to keep sole leather sales 
depressed. Tanners. encouraged by 
signs of stability in recent weeks and 
renewed interest in leather soling by 
many shoe manufacturers. now find 
themselves caught in price pressures 
again. Leather buyers are still in- 
terested in leather soling but they 
have largely withdrawn again from 
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market, wait for new 
established. 
themselves not anxious to sell below 
recent “rock bottom” levels. 


lower pri e 


levels to be Tanners 


Lists remain about the same. About 
Se and down for bends 10 iron and 
above: 52-54e for 9. 10 iron: up to 
62c¢ for & 9 irons: and 70c and down 
for below 8 irons. 

Philadel- 


quiet side. 


Sole leather tanners it 
phia find things on the 
Some tanners have made fairly good 
sales in finding leathers, but this is 
the exception. Most have found little 
market for findings. Some sales of 
heads at 25c¢ and bellies at 16c. 
Nothing special in factory 


reported. 
bends. 


Sole Offal Mixed 


Curious situation marks Boston 
sole leather offal market. — Bellies 
continue to sell in)’ moderate quan- 
tity at steady prices. Other selee- 
tions quiet and easy. 

Reasons are as follows: First, there 
is fair demand for both steer and 
cow bellies. Also, tanners say they 
wont cut prices on bellies below 
present levels, claim they are selling 
below replacement costs now. Also, 
many tanners are able to sell green 
bellies and prevent inventories from 
piling too high. Result is bellies hold 
to recent levels of 22-24e. 

Not so with single shoulders, heads 
and shanks. There are not enough 
sales to establish prices and pressures 
are heavy. Hind shanks quoted 
around 20c. fore shanks at 14-16c, 
heads at 14-20c, but tanners are will- 
ing to talk business. Double roughs 
weaker at 55¢ and down. 


Sheep Moderate 


Boston sheep leather market  re- 
mains essentially unchanged; sales 
slow to moderate, prices generally 
unchanged. — Price’ pressures from 
other leather markets reflected here 
but sheep tanners say they cannot 
sell below present levels. As this is 
off-season anyways, the situation re- 
mains unsolved, 

As in recent weeks. boot linings 
priced at 19-28 with volume at 
24-25¢: 
ume at 20c. 
29e and below: 
linings at 25-26c. 


shoe linings at 16-2le, vol- 
Chrome only fair at 


colored vegetable 


Garments suede situation un- 
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Factory \ 


SOLE LEATHERS 


BENDS - BACKS - CROPS - BUTTS - HEADS 
SHOULDERS - BELLIES - SHANKS, Ete. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ - CHILDREN'S 
IN ALL GRADES AND WEICHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 














AnMouR LEATHER Cc 


CHICAGO - NEW YORK- BOSTON | 








SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 

SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


A.L.GEBHARDT CO. 


416 N. WAGER ST.. MILWAUKEE |, WIS 
PHONE DALY 8 - 6919 


GEBHARDT.VOGEL TANNING C 


706 W. OREGON ST., MILWAUKEE 
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changed. Suede moving well enough 
in high colors, sells for 29e and 
Not too much to complain 
Garment grains further 
renewed weakness ot 
Tanners have trouble 


down. 
about here. 
depressed by 
horsehides 


gelling above 20k 


Calf In-Between 


This is definitely an in-between 
for calf tanners who take 


situation largely in- stride. 


season 
present 
Because shoe factories are slowing 
down after Easter run, there is not 
business seasonally at this 
time. Thus tanners not to disap- 
pointed by slackening sales. 
lanners say it is too early to figure 


much 


colors in smooth calf since these gen- 
erally follow suede run in shoe fac- 
tories. Latter not expected to get 
going for several weeks. 

Contagion of price weakness for 
other markets spreads to calf leathers 
but generally affects cheaper grades 
only. For the most part, prices: re- 
main as before with women’s weight 
smooth listed at 80¢ and down, best 
interest’ below 60c. Colors wanted 
are brown. blue, green and red. Men’s 
smooth calf at 97¢ and down: slow 


but do some business at) 50-70c. 
Suede at 85ce and well down 
Sides Unsettled 
Panners not optimistic. Many ex- 


pect business to remain very slow 
for next 2-3 months since Fall shoe 
runs will not get under way until May 
or June. 

Prices hard to define. 
tanned 


Even best 


grade combination heavy- 
weight extremes have difficulty sell- 
ing in middle 40°s. Kips in high 


10's. Sides in mid-30's and well down. 


Kid Leather Spotty 


Kid leather tanners of Philadel- 
phia report no great activity in busi- 
ness. The only bright spot is that 
the pickup in’ black suede has  in- 
creased. This was expected, to some 
degree, since the season for black 
suede has arrived. but things were 
so quiet that tanners had been rather 
about this type of 


apprehensive 
leather. 
In glazed, many 


es CHARMOOZ 


lanners are re- 


7 in 


AMALGAMATED 


W MINGTON 99, 


porting revived interest in colors to 
the degree. at least. that many sam- 
plings have been sent out. These are 
in several browns including “Bene- 
dictine.” a light yellow-brown: lim- 
ited interest also in red and some 
green. 

Slipper leathers remain quite slow. 
Linings fair considering the general 
situation. Nothing reported — in 
crushed or satin mats. Most sales 
covered the low-to-medium — price 
ranges. (Quotations, when available, 
about the same level as last week with 
the exception that glazed and slipper 
leathers went as low as 25c. 

Average Prices Quoted 
In Philadelphia 

Suede 32c-92c 

Glazed 25c-90¢ 

Slipper 25c-69¢ 

Linings 25c-60¢ 

Satin mats 69¢-$1.20 


Glove Leathers Quiet 

Fulton County market still quiet 
and immediate outlook is not  en- 
couraging. Several large glove fac- 
tories have laid off skilled) cutters. 
Consensus seems to be that large 
glove buyers will not place orders 
before the first of July. Fabric glove 
business has stood up fairly well. 

Raw skin prices continue to drop 
with the resuit that buyers are fright- 
ened away from even necessary pur- 
chases. Dealers state that the quality 
of the skins shipped is so poor as to 
preclude any reduction in the price 
of the finished leather. 

Bulk of the leather business being 
done in the ( ounty is on low priced 
men's weight leather. Grey suedes 
at 36+ Iranians at 25¢ 
down selling fairly well. Sudans in 


down and 


the 28¢-35c range being used for 
the Navy contract. English Doeskins 
at 35 are drying up as the season 


is about over. 


Work Glove Lags 

Business at a slower pace in this 
market. Demand very thin as buy- 
ers are not purchasing anything they 
do not need. As a result, tanners 
are not booking much additional 
business at lately prevailing lists or 
15e for top No. 1 grade LM weight. 
Ide for No, 2 grade and 13c for No. 3 
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grade. M_ weight alone has been 
listed at loc for No. 1 grade, 15¢ 
for No. 2 grade and 14c¢ for No. 3 


erade. 

Bag. Case and Strap Light 

Very limited demand and still con- 
fined mostly to the top grade leather. 
Little or no call for the lower grades. 
In one quarter, it was admitted that 
efforts were being made to solicit 
new business but meeting with only 
spasmodic interest as buyers’ require- 
ments seemed to call only for small 
lots. 

Top grade 2! ounce case leather 
still listed at 54ce and 3 ounce at 56c. 
Natural russet side strap leather listed 
at 60c¢ down for 4 ounce; 62¢ and 
down for 5 ounce: 64¢ and down 
for 6 ounce and at 70c and down 
for 10 ounce. B grade listed at 4e 
less than the above prices and C 
grade another 2c less. Colors. still 
quoted at the usual 2c premium over 
regular russet and glazed strap 3c 
higher: B grade ke less and Cc grade 
6c less. 

Tanner prices have ranged from 
56c down to 5le for grade \ natural 
russet strap sides with B grade 53c 
and down, all depending upon pro- 
ductions and quality of the leather 
involved. 


Garment Leather Slower 


While the market looked a little 
firmer due to some fair-sized business 
booked in recent weeks, the situation 
at present seems to be rather quiet. 
Some tanners, of course, recently 
sold ahead into this month’s produc- 
tion. This was particularly true in 
regard to horse hide garment leather. 
While these sellers are not exactly 
pressing for new business, they would 
like to see more orders on the books. 

Suede garment leather listed in 
some directions at 36c for very top 
grade but very little activity seen 
around that figure. Bulk of recent 
business being around 31-32c.  Vol- 
ume buyers continue to name ideas 
around 28. 

Grain garment leather still held 
around 32-34c but not much new 
business reported. The volume ba- 
sis for average run productions has 
been around 26¢. 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


LEATHER 


INC. 


DELAWARE 


co's. 
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There is some doubt as to whether 
buyers would reach above 36c for 
good productions of horsehide gar- 
ment leather of top grade. New 
business at 36c and down with 2 
spread between grades reported to 
be slower. Around 33-34¢ quoted 
as average price basis. 
Belting Slack 

Belting leather tanners of Philadel- 
phia report little business. A few 
sales made here and there in some 
light weights but it was simply a mat- 
ter of someone needing a_ special 
weight at the time. There is no real 
business around. 

Curriers finding that business has 
died down to some degree. Some re- 
port that this past week showed a 
definite drop for the first time in sev- 
eral weeks. Tanners hesitate to pre- 
dict whether this is a temporary 
slump in their own field or whether 
it will last indefinitely along with the 
weak market. So far, prices have 
held rather firmly. Curriers may 
drop a cent or two in a few instances. 
but not very often. 


AVERAGE CURRIED LE ak reer PR a ES 
Curried Belting 3 « 
Butt Ben 
Centers 
Centers 
Centers 30” 
Wide sides ‘. - 
Narrow sides 1.04-1.20 1.00-1.16 94-1.00 
Premiums to be added: Heavy mir 10¢ 
Extra Heavy minus 2c to plus 5 Light plus 
10c-21c; Extra Light plus 25c 








Tanning Oils Dull 
Demand for Raw Tanning Mate- 
rials continues limited. Some for- 
eign markets show weakness on plen- 
tiful supplies. Tanning Extracts un- 
changed. 
Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp't, bag § 


Wattle bark, ton 
$45 6h 04% “Fair Average’ $105.00-$106.00 


75 





° Merchantable $100.00- $101.00 
Sumac, 28% leaf $140.00 
Ground $135.00 
Myrobalans, J. 1's $46.00 
Crushed $65.00 a, 2's $40 00 

RK. i's 46.00 
Valonia Cups, 30-32% guaranteed $65.00 J60 00 
Valonia Beards, 42% guaranteed oe 00 
Mangrove Bark. 30 So. Am 51.00 


Mangrove Bark, 38% E. African $80.00 331 00 


Tanning Extracts 


Chestnut Extract, Liquid (basis 
25% tannin), f.0.p. plant 





Tank cars 4.25 

Barrels, c.1 5.10 

Barrels, 1.c.] ‘ ENT Tee 5.42 
Chestnut Extract, Powdered (basis 

60% tannin), f.o.b. plant 

Bags, c.i aR ete = Pe i .- 10.92 

Bags, Lc} : Terrtrrre 
Cutch, solid Borneo, 55% tannin 

plus duty . OS*) 
Gambier Extract, 25% tannin, 

bbls 094 12 
Hemlock Extract, 25% tannin, tk. cars 

f.o.b. works ‘ ose 0625 

Bbis. c.l 06% 
Oak bark extract, 25% tannin, Ib 

bbls. 6%-6%. tks 06% 
Quebracho extract 

Solid, ord., basis 63% tannin, c.1 

Plus duty 11 31/64 


Solid clar., basis 64% tannin, c.l 12 3/16 
Liquid basis, 35% tannin, bbls 
Ground extract 

Wattle extract, solid, cl 


(plus duty) So. African 1D. 114% 
Wattle extract, solid, c.1 

(plus duty) East African 11%-.11% 
Powdered super spruce, bags, c.l 

05%; Le.l 05% 
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r extract, tks, f.o.b. wks oly Neatsfoot rime drums 
Myrobal an extract, s 1, 55° tannia Le. 


juty) 
(plus duty 





Tanners’ Oils 





Fallow 


ym pound 4 





1 k noisture 16 
1 Petroleum Oils, 200 seconds vise tks 
1 





Sulphonated sperm, 25 


o.b 17 





62 Petroleum Oils, 150 seconds visc., tks 
187 f.o.b 16 
4 Petroleum Oils, 100 seconds visc., tks., 
2 f.0.D. «. « was “4 





STORMWELT 


“WEATHERSTRIPS” YOUR SHOES 


NK 


HOLDS THEM IN SHAPE 


. ADDS CUSTOM STYLING, Pee my 
All-Leather ST ORMWELT is Made Exclusively by 


BARBOUR WELTING COMPANY 


“BROCKTON 6s *. MASSACHUSETTS 








There are 


5 YEARS of tanning experience behind 


CREESE & COOK 
FINE LEATHERS 


Sole Selling Agents 


HEBB LEATHER COMPANY 


112 BEACH STREET BOSTON 11, MASS. 

















SHOE PRODUCTS 
THAT SAVE PENNIES 
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MET UCD PRODUCTS 
HELP YOU -MAKE BETTER 
LEATHERS AT LOWER COST” 


H. 
LINCOLN 
and 
SON 
INC. 


COUDERSPORT 
PENNSYLVANIA 


BATES 
LEATHER FILLERS 


SOLE LEATHER 
FINISHES 


SPONGING AND 
WASHING COMPOUNDS 


TANNERS' SUGAR 
ANO UME 


COLLOIDAL CLAYS 
CHEMICALS 





HIDE AND SKIN MARKETS 
SHOW CONTINUED WEAKNESS 


Slow Leather Sales Keep Tanners Inactive as Prices 
Decline Further 





Big Packers Slump 

Another sharp break in the big 
packer hide market registered this 
week. All four big packers partici- 
pated in trading Monday and Tues- 
day. aggregating at least 51.000 
hides at prices from le to Loe he- 
low values prevailing a week earlier. 
The new prices placed the market 
below World War Il ceiling levels 
for practically all selections and some 
are at 1940 levels. 

Big packer heavy native steers sold 
freely this week at 10c for Chicago 
and river points with St. Paul pro- 
ductions held at LOloc. About 12.000 
of this selection sold up to mid-week. 
Over 21.000 branded steers sold on 
the basis of 9c for butts and heavy 
Texas and 8c for Colorados. 

\ few light native cows were sold 
at Ide for Chicago and 1415c for 
Omaha productions. Packers held 


Small Packers Weak 


Weakness has been very much in 
evidence in this market. Large quan- 
tities of unsold hides around the 
country in the hands of numerous 
small packers. In some quarters, 
it is estimated that tanners who 
wanted to buy hides of this category 
would have no difficulty picking up 
100,000 at) around the prevailing 
prices. Accumulations are largely in 
the heavier weight hides which sole 
leather tanners have been slow to 


buy. 


Only oceasional odd carload lots 
have been sold here and there due 
to the narrow demand in recent weeks. 
Late last week. a few cars of small 
packer hides in the midwest and in 
the mideast of choice plump descrip- 


tion and averaging from 48 to 52 


light average lots from Kansas City 
and St. Louis at l5c. One car of 
Chicago cows sold at 13e. 
More were available on that basis 
and packers asked 13!sc for low 
grub St. Pauls and 12!5c¢ for river 


Ibs. sold at 13's selected fob. To- 
I aur day, this price is considered a_pre- 
mium. A good many productions 
averaging from 45 to 52 Ibs. can be 


bought in the range of 12 to 13c and 




















puints. buyers’ limits seem to be Ile. 
HIDE FUTURES 
COMMODITY EXCHANGE, INC., FUTURES MARKET 

Close = Close =SOsdHigh = Low Net 
April 10 April} For Week For Week Change 
ACID FAT LIQUORS July 14.01T 14.50 14.15 13.30 —49 
October 14.26T 14.55 14.55 13.30 —29 
January 14.50B 14.60 14.50 13.60 —10 
SULPHONATED OILS April 14.65T 14.60 14.65 14.05 +05 
July 14.75B 14.60 14.25 14.25 +15 

EMULSIFIED OILS Total Sales: 409 lots 
SULPHONATED | HIDE AND SKIN QUOTATIONS 

TALLOW oe 
| Present Week Ago Month Ago Year Ago Ceilings 

FLEXOLE | Heavy active steers 10-101; 11%4-12 12 =13% 33 28 
Light native steers 15N 16'3N 17 361% 31% 

Ex. ligh tive st 17N 18'sN 18'4-19 39 34 

CHEMICAL pa awe 1242-1342 1312-1442 1412-1512 34 29 

Light native cows 14 -15 16'2-17"44N) 16%%4-17% 36 -37 31 +32 

SPECIALTIES Heavy Texas steers 9 10 -10';N 1134 30 25 

Butt branded steers 9 10 11), 30 25 
Light Texas steers 1212N 1413-15N 15 34Y, 29% 

Ex. light Texas steers 14'2N 16'2-17N 17 37 32 
Colorado steers 8 9% 1012 291% 24% 

= Always Reliable”’ Branded cows 12 13-13% 4 <14% 33 281-29 

: Native bulls 9 -9!3N 10', 11 -11% 24 20 

Branded bulls 8 - 8'2N +B 10 -10'2 23 19 

Packer calfskins 2714-3714 2744-3714 2 ae 80 65 

LEATEX CHEMICAL COMPANY Ar idedides 25 -28 25 -28 24 -28 55 -60 50 


2722 W HANCOCK ST., PHILADELPHIA PA. 
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Country Hides Sag 


Country hides have likewise sagged 
to lower levels. Dealers throughout 
the country put out offerings at lower 
prices but found tanners backing 
away during the past week. Latest 
reported sales are at prices from 3c 
to 3l4e below the basis prevailing 
10 days ago. A few lots have been 
sold at from 814 to 9e flat trimmed 
fob., average weights understood to 
be around 50 Ibs. 

More country hides are available 
within this range but trade advices 
find it difficult to get tanners to pay 
these prices again; in fact, many 
tanners are out of the market and 
reluctant to bid even Sc. With the 
lower prices established on all 
weights, of course, glue hides have 
dropped lower and seem to be nomi- 
nally top around 7!4c, at least. for 
light average No. 3s. 


Horsehides Slide 


\ few sales at lower prices re- 
corded Following trading at $6.75 
fob. for untrimmed northern slaugh- 
terer productions, one car of 65 Ib. 
avg. whole hides sold at $6.25 fob. 
Trimmed hides nominally $5.25 fob., 
last paid for easterns. Cut stock 
draggy. Fronts sell occasionally at 
$4.75-5.00. Butts, however, slow and 
quoted around $1.25-1.50 for 22” 
and up. 


Sheep Pelts Lower 

Packer shearlings and clips sold 
lower, sales of clips being made down 
to $2.40-2.50; No. 1 shearlings $2.10- 
2.25; No. 2s $1.70-1.80 and No. 3s 
at $1.20-1.30. Wool pelts, however, 
improved somewhat, probably due to 
approaching end of the season and 


some lots moved within range of 
$3.75-4.00 per ewt. liveweight basis. 





More shearlings are being pro- 
duced due to seasonal expansion of | 
shearing operations. Also, spring 
lambs are starting to arrive at live 
markets in fair numbers. Full wool 
dry pelts reported slow, moving 
around 28c. Pickled skins sold at 
$8.50 per dozen for both sheep and 
lambs. 


Calf and Kip Subside 


Little if any follow-up business in 
hig packer calf since the export busi- 
ness involving northern 
week ago at a price reported to net 
11144c. Domestic tanners have been 
unwilling to reach that high and last 
expressed limits around 374%4c. The 
interest in northern light calf  re- 
cently present in the market has sub- 


heavies a 


sided. | 
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No buying interest reported in kip 
and recent offerings of big packer 
northern kip and overweights at 26- 
25ce and southerns at 27-24c have re- 
mained unsold. Weakness in hides 
seems to be reflected somewhat by an 
easier tone in the calf and kip market. 
Last sale small packer kip at 19c. 

Country skins on a carlot basis 
appear nominally top at last paid 
basis of 16-l6%oc for calf and 15e 
for kip. Collector market has been 
quiet since last sale of light calf at 
2714c and kip at 26c. Packer regu- 
lar slunks last sold at $1.50. Large 
hairless listed at 75c. 


SOLVAY 


Ammonium 
Bicarbonate 








Dry Sheepskin Quiet 


Most selling quarters report a 
dearth of interest with Fulton County 
generally not buying at the present 
time. While some primary markets 
have eased, most shippers seem to 
be holding fairly firm because of a 
well-sold-up position due to sales to 
Europe and elsewhere. 


According to reports received by 
shippers’ agents here, foot-and-mouth 
disease broke out in Mombasa, cut- 
ting off supplies. Domestic tanners, 
in order to keep plants going, have 
been bidding the market up consid- 


Improves the Quality of 


Your Leathers | 


he 
‘ hy maintaining = 


a 


\ the grain. 


a 


Other Products 
for Tanners 


@ CLEANSING SODA XX 
@ SNOWFLAKE* CRYSTALS 


LEATHER and SHOES 





... by penetrating the leather 








rapidly—raising the pH uniformly 
throughout the thickness of 
the hide. 
aaa | 





... by improving 
dyeing 


characteristics. 


MMONIUM BICARBONATE for quality leathers! 


SOLVAY SALES DIVISION 


' ‘ 
40 Rector Street, Now York 6, N. Y, 


BRANCH SALES OFFICES 


B ne Cha e ¢ of nnath « ¢ eland 
Hou ° New Orleat New York 

Philade yo FR gh oe (St. Lou + Syracuse 
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erably over the ideas of buyers here. 
Price differences of buyers and sell- 
ers continue to restrict sales of Brazil 
cabrettas. Cape glovers held at- 150 
Towns, basis 
Klizabeths at 


shillings for Cape 
primes with Port 


slightly less. 


Wool sheep markets declining in 
\ustralia and some business here al- 
though sellers have been able to do 
better elsewhere. Pullers may re-enter 
the market if present levels continue. 


At the last Australian auctions, 
Melbourne was easier but at Sydney, 
13.700 skins offered and sheep. bare 
to one inch but damaged, sold 3-7 
pence lower while all other descrip- 
tions went at par to 2 pence dearer. 
Australian currency. 

Shearlings continue above the mar- 
ket here as our domestic market has 
heen declining of late. However, some 
negotiations pending on Capes with 
late offers of 'y-ls inch at 22 pence 
for primes and 20 pence for number 
twos. Monotevideo market too high 
for buyers here and no trading pos- 
sible. Australian shearlings about fin- 
ished, no 14 -'s inch available and 
only few to- Linch. The 1-145 inch 
are held above the ideas of buyers 
here and no sales confirmed. 


Pickled Skins Same 

Prading restricted, principally due 
to lack of offerings. No direct offers 
of New Zealands but a tender of 
2.000 dozen “Wallacetown” average 
run lambs. Last sales at 65/6 shil- 
lings but doubted whether this would 
be duplicated. Domestic market has 
been holding steady and western 
sheep and lambs selling at $8.50 per 
dozen. 

Reptiles Mixed 

\ mixed market. More offers from 
India and at lower levels, with buy- 
ers showing little interest at the mo- 
ment. Very few skins expected to 
come to market and shippers. will 
only offer for July-Aug. shipment. 


Prices have come down but very 
few sales reported of whips or cobras. 
Madras bark tanned whips, 4 inches 
up, averaging 415 inches, 70/30 se- 
lection, remain unsold at 70c and 
skins averaging 4°, inches at 75c. 
Some interest in the latter at around 


) 39° 





NGER FELTS 
: ds 0 04 cae) 


F.C. HUYCK & SONS 


w3c. Cobras can also be bought un- 
der last prices. 

Some activity in lizards with wet 
salted Agra back cuts. & inches up, 
averaging 9 inches, 60/20 selection, 
selling at 20c, and 9 inches up. av- 
eraging 1O inches, at 26c¢. Some 
shippers have higher views. 

Calcutta’ oval grains, 40 40/20. 
90/10, held at 19¢. Interest in U.P. 
whips. but asking prices too high for 
buyers here. Wet salted alligators. 
10 inches up, averaging 13 inches, 
7030 selection. held at 92 c&f. an 
inch. No change in the Siam market. 

Some interest in Argentine lizards 
with reports that 85ce has been bid, 
which most buyers claim is too high. 
Brazil back cut tejus mixed and a 
variety of prices heard ranging from 
72-85¢ fob. and while most buyers’ 
views are around 65c¢ fob.. some sell- 
ers claim can do slightly better for a 
vod assortment. Very few offers of 
boias. 


or 
a 


gi 
Deerskins Drag 

Tanners showing very little inter- 
est and even refrain from making 
any bids. However, dealers have 
been operating with indications that 
they would pay 50c¢ fob., basis im- 
porters, for Brazil “jacks.” Ship- 
pers rather firm and still talk Se and 
imore higher. New Zealands easier 
with reports that some business has 
been done around 80c-85c c&f., al- 
though most shippers have higher 
views. No late offers from Siam. 

Pigskins Easier 

Although shippers at origin firm 
in their views. some business pass- 
ing in skins on spot and afloat at 
prices below what sellers are asking 
at origin. 

Sizable quantities of black Para 
and Bolivian peccaries said to have 
been moved at $1.75 and lower, basis 
mirs., while a fair-sized quantity of 
Maranhao grey peccaries on spot sold 
at $1.65 delivered. A few grey Ma- 
naos peccaries also moved. Shippers 
have been asking $2.20 fob. for Ma- 
naos grey and $1.95-2.00 fob. for 
Para grey peecaries. basis importers. 

More offers from the various South 
American countries with most. ship- 
pers soliciting bids and others talk- 
ing prices higher than what buyers 


for your: 


Kenwood Mills, Rensselaer, N. Y. 
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For long life and best all-round results 
specify KENWOOD WRINGER FELTS || 
Stehling Continuous Feed 


Leather Wringing Machine ¢ Stehling Combination 
Putting Out and Leather Wringer ¢ Quirin Wringer 


Peruvian grey pec- 
$2.10-2.15 fob. for 


here will meet. 
caries held at 
shipment. 


Geatskins Weaker 


General weakness spreads into 
goatskin markets. India 
among weakest. Latest report Madras 
Coconadas available at $5.00 — not 
confirmed — although $5.50 offered. 
Other selections selling at least 50 
off previous sales. As a result, buyers 
are scarce on market, prefer to await 
developments. Prices changing over- 


reported 


night. 















Last 
INDIA & PAKISTAN Today Month 
(1200 Ibs.) $64 -6 12 $7 & 
nas $6.00 $5°,-6 
Mozutferpores $6.50 Nom 
Dinajpores Nom Nom 
Daccas Nom $12 
Calcutta Kills Nom $11 
Coconadas (1.70/1.80 Ibs. )$6.50 “$9 
Deccans (1.70/1.80 Ibs.) $6.50 1$9 
CHINAS 
Szechuans Ibs Nom Nom 
Hankows lbs. . Nom Nom 
Chowchings dz Nom Nom 
- 
MOCRAS 
Berberahs $7 -Th. $8.50 
Hodeidahs Nom $6.50 
Battis $10.50 $11-11% 
Battie types $8.25 a $9 
Addis-ababas 1 $6.75 $714-7% 
AFRICANS 
Algiers Nom Nom 
Casablancas Nom Nor 
Marakesh Nom Nom 
Constantines Nom Nom 
Nom Nom 
Nom $7.50 
West Province Ex. Lts 40¢ 148¢ 
Port Elizabeth Ex. Lt 3R« 1 466 
Nigerians Ibs 1900 95c-$1 
Mombasas dz $6 7 $7. 85-8 
LATIN AMERICANS 
Mexicans 
Matanzas, etc. (flat) Nom Nom 
Oaxacas Nom Nom 
Venezuelans 
Marquisemetes 34e 34-35¢ 
Coros 32c 0c 
Maracaibos 4 BOK Nom 
La Guayras Nom Nom 
Colombians 
Rio Hache Nom Nom 
Bogotas Nom Nom 
West Indies 
Jamaicas 15c 60« 
Haitians 35¢ 35 
Santo Domingos Nom Nom 
Brazils 
Cearas Nom 1 85-SS8¢ 
Pernambucos . 66-7 1¢ 1 88e 
Bahias Nom Nom 
Argentines 
Cordobas /Santiagos 45 Se 
Pampas 44 lo 44'5¢ 
Peruvians 
Paytas 39 tee $3 
Ayacuchos Nom 430 
KENWOOD 
‘en ~ 


] 
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Miss Helen Moulton, R.N., industrial nurse of Portsmouth, 
Ohio, has worn this shoe for over a year. The shoe shows 
hard wear but note the linings — still tight, still smooth 
as this unretouched photo shows. Miss Moulton states: 
“These shoes and others I've had like them don't de- 
velop wrinkled or loose 
toe linings. In my work 
it just wouldn't do.” 












CELASTIC* 
Proves Itself Again and Again 


Celastic gets the toughest tests in shoes worn by people who 
are on their feet a lot. Such examples afford proof that 
wherever shoes are sold, if they’re made with Celastic they - 
have these four salesworthy features: 





4 





@ wearer assurance of toe comfort , 
@ a box toe that won't discolor hose 
@ preservation of toe shape 
@ the means of building brand 
preference and repeat sales 


With Celastic Box Toes there’s a permanent bond of 
doubler and lining to form a light but durable toe structure. 
The character in the toe of a last is reproduced accurately. 
Few items add so much to a shoe’s value —help so much in 
establishing an ever increasing list of satisfied customers. In 
shoes with Celastic, the toe linings stay wrinkle-free and sag- 
free — assure toe comfort without question. 


UNITED SHOE MACHINERY CORPORATION 


= BOSTON, MASSACHUSETTS *'CELASTIC” is o registered trade-mark of The Celastic Corporation 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 


@ Receiver’s sale of assets of A. Sta- 


rensier Co., Inc., Haverhill footwear 


manufacturer, brought some $29,500 


ind has been confirmed by reteree, 


t 1s reported 


® Thomas R. Chapman, Haverhill 


toplift manufacturer, 1s reported to 


have filed voluntary petition in bank 
Schedules list liabilities of 


$7,754 


ruptey. 
S14,805 


ind assets of 


® Officers elected at the annual meet 
ing of Doyle Shoe Co., Brockton, are 
William E. Doyle, Jr., president; 
Don C. Doyle, vice president; Wil- 
liam E. Doyle, Sr., treasurer; and 
Albert P. Doyle, assistant treasurer 


@ Bay State Fabrics, Inc., Boston 
hoe fabrics converter, 1s moving to 
larger quarters at 111 Lincoln St. The 
firm was formerly located at 117 Lin 
coln St. New offer threc 


times former space 


quarters 


®@ Workers at Avon Sole Co., Avon, 


have been awarded a seven-cent hourly 


pay raise retroactive to Jan. 1, as pro 


vided by a new contract signed last 
week by officials of the company and 


Rubber W orkers Al I . 


The new iffects some 525 work 


the Union, 
raise 
ers, provides cight paid holidays, and 
contains a cost-of-living clause July 1 


opening, 


® Quigley Shoe Co., North Abing- 
ton, reports its liquidation is expected 
to be completed by the end of April. 


® Spencer S. Scheidman has been 
Foot 


Go., 


appointed sales manager of the 
Flairs Division of Mutual Shoe 


Marlboro. 


®@ Eli Cohen is head of the newly 
formed Maribelle Shoe Co., located at 
90 Bridge St. 
1 branch of Marilyn Sandal Corp., 


in Lowell. The firm is 


Stoughton, and will make women’s 


shoes. 


© Joseph Kaplan, president of Colo 
nial Tanning Co., Boston, has been 
chairman the and 
le ither industry of the Greater Boston 


named for shoe 





lf You Want to Sell... 


e Shoe Machinery 
e Tanning Machinery | 


division of the 1952 Cancer Crusade 
being conducted this month by the 
Massachusetts Division of the Ameri- 
can Cancer Society. State goal is 
$590,000 to carry on cancer research 


ind educ ition 


® Leon Wood Heel Co. has been 
organized to manufacture wood heels 
it 37 Leon St., Boston. 


‘ Principals 
ire Donald and Arthur Apt. 


e Testimonial dinner Was recently 
tendered James Stein of Charles A. 
Eaton Co., Brockton, on the occasion 
of his 25th year with the firm. Stein 
now makes his headquarters in New 
York City. He has had a long and 


varied career in the shoe industry. 


e Harry Quist has joined the staff 
of United Last Co. and will concen 
trate on the sales and development 
of men’s lasts on the East Coast, in- 
cluding Maine, New Hampshire, Mas- 
sachusetts, New Jersey, Maryland and 
Virginia, as well as accounts in New 
York State and Canada. Quist, a vet 
eran of 25 years’ experienoe in the 
phases of shoemaking, Was 
formerly on the staff of the 
Belcher Co. of Stoughton. 


various 
sales 
George F. 
Previously, he was identified with the 
Charles Martin Pattern Co. of Brock- 


ton. 
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e Products & Supplies 
for these Industries 


in the Ever - Growing 


: Please address: 
{ “CALZADO Y TENERIA” 


4 Apartado 7103 


\ { Mexico, D. F. - MEXICO. 
‘ 4 en 
} IN YW), 
The only techaical tte Sepa tor the Shoe and 3 ‘ 
L dwther trade a Mexico. S78 4} 
we ee wif “eh. 4 
| 


X 
N.Y. Office: OVERSEAS Pt 


66 Beaver St.. New ¢ 
ry 








ORTHMANN 
LABORATORIES INC. 


about any—and al/—of your tan- 
ning problems. 


@ Get our advice—our ~~ 
relative to those perplexing diffi- 
culties regarding Finish—and Re- 
pair—in shoe factories. 

@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 

@ Have us develop any new 
processes you have under contem- 
plation. 


922 NORTH 4th STREET 
Telephone: DAly 8-6426—8-6427 


August C. Orthmann 
Director & President 
Milwaukee, Wis. 
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® Buskens, Inc., of Manchester, 
N. H., is reported to be setting up 
a new factory at 95 Bridge St., Low- 
ell, according to Gilbert Cohen, sales 
manager. The firm will produce Bus- 
kens lines to retail at $4.99 and $5.99, 
with $2.99 and $3.99 lines remaining 
at the factory in Manchester. Hyman 
Binder is superintendent of the new 
plant, which has a capacity of 5,400 
pairs per day. Binder recently resigned 
as vice president and superintendent 
of All Time Footwear Mfg. Co, in 


Manchester, N. HH. 


New York 
© Barr Shoe Co., Inc., Auburn, has 
laid off some 150 employes or half of 
its present staff, according to Ralph L. 
Barr, president. 


® The Superintendents’ and Fore- 
men’s Association of New York 
has scheduled a Ladies’ Night Party 
for Saturday evening, April 19, at the 
Clubhouse in Brooklyn. All members 
and guests have been invited. There 
will be dancing and refreshments. 


® Frank Mulligan has rejoined Vas- 
cel Leather Co., Inc., New York 
sheepskin tanner, and will be in charge 
of production and sales in the New 
England territory. Mulligan has just 
been released from active duty with 
the Marine Corps. He will handle 


i 


0 


UL 
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MARDEN'WILD CORP. 


the firm’s line of sheep for the hand 
bag, garment and accessory trade and 
maintain ofhces at 3 Clifton St., Sa 
lem. Telephone is Salem 2929, 


@ Officers of Riviera Shoes, Inc., 
tootwear manufacturer, recently 
opened at 351 Jay St., Brooklyn, arc 
F. Macarone, president; P. Opera, 
treasurer; B. Goldsmith, secretary; 
J. B. Buttafoco, vicc 


president 


© B. & A. Hide and Skin Co. has 
been organized to deal in hides and 
skins at 138 Beekman St., New York 
Bernhard Matjeles is listed as 
principal. 


® Granada Footwear, Inc., has 
leased a one-story building at 93 Mes 
erole St., New York City, for the 


manufacture of women’s footwear 


City. 


® Pride Leather Manufacturing 


Co. has been organized at 37 West 
26th St., New York City. 


@ The Voice of 
the State Department 
Service recently 


America division of 
Information 
broadcast a special 
program based on the contributions 
of American shoe designers to mass 
production of footwear in the U. S. 
Speakers included Grace Powell, cd 
signer; Ruth Carr Fries, director of 


the Calf Leather Bureau; Mabel 


Julianelli, designer; and Charline 


Osgood, director of the Kid Leathe 


Guild 


@ Associated Business Publications, 
Inc., awarded a special citation to the 
Kid Leather Guild for outstanding 
trade idvertising The iward was 
made at a special luncheon in Boston 


on April 15 


® Anchor Adhesive Corp., I lush 
ing, has announced the development 
ot a toam rubber cement, Softseam, 
which reportedly eliminates the con 
ventional use of soapstone. It can be 


ipplied by brush or machine 


® The Upholstery Leather Group 
of the Tanners’ Council has leased new 
quarters at 141 East 44th St. The 
group 1s now located at 100 Gold Sr., 


New York City. 


@ A new style studio, William Pot- 
ash & Son, has been opened at 1636 
Park Place, Brooklyn. William Potash 
is president and his son, Melvin, is 
treasurer. The firm specializes in 
making pullovers, models, patterns, 
ind exclusive numbers for the high 


a | idk ind volum« tr 1d 
® The D. Armstrong Co. shoe plant 


in Rochester has been purchased by 
the city for $150,000, it is reported 











500 Columbia Sf., Somervilie, Mass. 


MARDEN-WILD of CANADA, LTD. 


HALIFAX, N. S$ 
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but —what YOU want 
is Experienced Help! 


Get it—then—where you have the best 
chance to get it — through a elassified ad 
addressed to the entire industry in LEATHER 
AND SHOES! Your “keyed” and confidential mes- 

sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 6, ILL. 











DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


e 
HEMLOCK - OAK ~- MANGROVE 
STAINLESS SUMAC ORDINARY SUMAC 
QUEBRACHO RAPID TAN “G” 


SPECIAL DIPPING EXTRACTS 


" Se. F 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal: 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Ra¥way Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Calif.; New York City 


ESTABLISHED 1887 
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EASTERN TANNING DIVISION 


* SUEDE KID 
¢ SLIPPER KID 
* GOLD and SILVER KID 
«LINING KID 


MERCERSBURG TANNERY DIVISION 
* VEGETABLE and CHROME 
TANNED SIDES 


* VEGETABLE and CHROME 
TANNED LINING SPLITS 


¢ FLEXIBLE INNERSOLE SPLITS 


* EAST INDIA GOATSKIN, 
BUFFALO, KIPS 


« PIGSKIN 


He REG. US Pal OFF 


PVE AD 
d 4 | | 
A N D COMPAN Y 


315 FIFTH AVENUE @© NEW YORK i) NEW YORK 


MERCERSBURG TANNERY DIVISION 





experience 


dictates... 
















White 
SETON 
ZEPHYF. PATENT 
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® Creditors’ committee of J. Mackey 
& Son, Inc., New York footwear 
manufacturer, is reported to have rec- 
emmended acceptance of debtor’s 
amended Chapter XI plan to pay 15 
percent cash plus assignment to cred- 
itors of a disputed claim of approxi- 
mately $25,000. Liabilities are re- 
ported to have totaled approximately 
$257,244. 


® Famous Slipper Mfg. Co., recently 
organized to make women’s scuffs, is 
located at 174 Wooster St., New York 
12. Ralph Silverberg is principal. 


® Julius Milden, fitting room fore- 
man of M. Wolf & Sons, Brooklyn, 
has been sworn in as a new member 
of the New York Superintendents’ and 
Foremen’s Association, The group 
held its annual boxing show on Fri- 
day evening, March 27, at Sunnyside 
Gardens, Long Island City. Father 
Philip Dobson, S.J., director of St. 
Peter’s College of Industrial Relations, 


will address the April 25 meeting. 


Ohio 
® Battelle Institute, Columbus, has 
announced development of an ultra- 
high-precision microtome, designed to 
cut sections of natural and synthetic 
fibrous materials to a thickness of five- 
millionths of an inch, about one-tenth 
as thick as can be cut with the con- 
ventional microtome. It is believed 
that the leather, textile and other 
similar industries may find the new 


tool particularly useful. 


© The Remington Products Co. 
of Akron, manufacturer of sponge 
rubber, cushion features, reports cush- 
ion ease comfort and styling, the new- 
est trend in shoes, is rapidly gaining 
nationwide consumer acceptance. John 
W. Spalding, vice president and sales 
manager, reports the firm has had to 
expand facilities to keep pace with 


new orders. 


® Charles H. Butler has been pro- 
moted to sales manager of U. S. Shoe 
Corp., Norwood, manufacturer of 
Red Cross shoes. Butler, who con- 
tinues as advertising manager, replaces 
Alfred Gerd, who resigned to join 
a Miami, Fla., firm. Harry §. Rob- 
inson, account executive of Stockton, 
West, Burkhart, Inc., advertising 
agency handling the Red Cross ac- 
count, has joined the firm as assistant 


advertising manager. 


California 


® Russ White Co., Los Angeles tan- 
ners’ and manufacturers’ representa- 
tive, has moved from 1429 Santee St. 
to 1121 Wall St. 
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in Your Shoes with 
THE NEW GOODYEAR WELT 
indenting Machine—Model C! 







Clean, sharp, uniformly placed indentions on the welt will do for the shoe what 
the frame does for a picture — set it off to best advantage. When you modernize 
your indenting equipment with a Goodyear Welt Indenting Machine — Model 
C, you get a machine that has all these improvements over the machine you are 
now using 

@ Improved simultaneous pressure and feed result in improved quality. 










@ Clearer, deeper indentations — elimination of forcing by operator gives uni- 
form spacing and depth. 







@ Welt and inseam straining minimized. 

@ Improved wheel guard gives clearer view of work — permits wheeling closer 
to upper. 

@ Damage to upper minimized — wheel stationary until work positioned and 
pedal depressed. 

@ Less operator fatigue because (1) heavier work table absorbs vibrations (2) 
less foot pressure required (3) angular mounting of shoe-contacting parts 
assures easier feeding. 













@ Heel seats can be wheeled without change of fittings. 






@ Wear greatly reduced — automatic splash oiling results in smoother operation 
— lower maintenance costs. 

For better results and low maintenance, the Goodyear Welt Indenting Machine 

— Model C deserves a prominent place on your equipment replacement list. Get 

comphete details from your United representative. 







United Shoe Machinery Corporation 
BOSTON, MASSACHUSETTS 
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independent stores, says, “Our Guide 
Step shoes are rapidly becoming the 
best repeat-order shoes in our entire 


FUNCTIONAL FOOTWEAR toe. one moceasin, and one safety 

(Continued from Page WA) work shoe. Main emphasis up until 
recently has been given to develop- 
ment of the men’s models. but now 
the emphasis is being given more to 


Doug Blain. in charge of sales to 


the juvenile lines—for it is here, 
with growing feet, where the shoes 


line ; 
will play their most valuable role. 
The COTIP ANY Is how making soltie \] . } T | 
- i > y . a 5 » o é - 
16 different functional or Guide Step eee ee er ee 
; ; ually be introduced. (See Figs. 5, 

models, This includes nine men’s. Hi Sere ‘ 

° 9 6. ft, 4h 9.) 
six juvenile (children’s, misses’ and 

growing girls), and one women’s To date, all the shoes have been 
nurse shoe. The men’s lines are Goodyear welts. But some consid- 


comprised of three French toes, two 


eration is being given to children’s 


straight tip, one wing tip, one plain stitchdowns on a functional last. to 











LAMBSKINS 


CAPE LAMBSKINS RYCHROSUEDE 
RYCHROMES FOR LININGS 


CHIEFTAN SIDES 


REAL FULL GRAIN, INDIAN CHROME TANNED 


INDIAN BRAVE SIDES 


TOP GRAIN, INDIAN CHROME TANNED 
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RYCOTAN’D GLOVE SIDES 


CHROME TANNED FOR MEDIUM PRICE SHOES AND ACCESSORIES 


RYCOLYN SIDES ARMY RETAN SIDES 





NAPPY BRUSHED LEATHERS 


SUEDES IN ALL COLORS FOR MEN'S AND WOMEN'S SHOES 


FULL GRAIN NATURAL BELT AND STRAP LEATHERS 
FOR MEN'S FINE BELTS, WRIST STRAPS AND DECORATIVE USES 
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sell for SL or $2 under the present 
welts. The functional lasts, inci- 
dentally, are adaptable to practically 
any type of shoe construction. Also, 
recently there have been some price 
revisions in the Guide Step line. 

The variety of heel heights has 
been, obviously, one factor respon- 
sible for holding up the introduction 
of women’s functional models. Heel 
height, as discovered in the thou- 
sands of Oscillographic records of 
the Laboratory, has a definite effect 
on foot and walking stability. Never- 
theless, women’s Guide Step shoes 
are definitely coming into the pic- 
ture—though on limited heel heights. 

But with typical scientific ap- 
proach to all problems dealing with 
feet, lasts and shoes, the Laboratory 
created the Heelmeter, a simple but 
ingenious little device which enables 
one to determine exactly what height 
of heel can and should be worn with 
most comfort. 


Foot Bend 


Many women, through habitual 
wearing of higher heels, develop a 
shortening of the calf muscles. When 
a lower heel is worn, there’s a forced 
stretching of these muscles, causing 
leg cramps and aching. Normally, 
the foot should be able to bend up- 
ward toward the leg to an angle of 
at least 90 degrees. Or, putting it 
another way, in’ standing barefoot 
the foot is at an angle of 90 degrees 
to the leg. In this natural position 
there sheuld be no discomfort. But 
when the calf muscles are shortened 
by high heels, the foot can’t make 
its full 90-degree bend: it may be 
able to bend only 60 or TO or 60 
degrees. 

This degree of foot bend is meas- 
ured and determined on the Heel- 
meter. Thus the individual can be 
told. for example, that she can wear 
a 12 8 heel with comfort but a 10/8 
or lower would cause discomfort. 
This Heelmeter. incidentally. may 
well become a piece of standard 
equipment in’ shoe stores. — (See 
Fig. 4.) 

Well. what has this whole six-year 
project cost’ the Endicott-Johnson 
Corporation thus far? About $100.- 
OOO, Part of this went for direct. re- 
search and experimental work, and 
some of the remaining amount. of 
course, is only indirectly chargeable 
to the project. For example. new 
lasts would eventually be purchased. 
anyhow. But now the new lasts were 
functional models rather than con- 
ventional and part of the cost of 
these functional models was charged 


to the project, 
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hy pays a nominal royalty pet 


pair on the basis of the license agree- 


iment under the patents covering 
Guide Step lasts and shoes. 
Charles) Johnson and Lawrence 
Merle were asked a climactic ques- 
tion: “Will Endicott 
day make all their shoes over fune- 
tional lasts?” That one called for a 
breather. Said Merle. 


“We're continuing to expand the 


Johnson one 


momentary 


Guide Step line steadily. In many 
instances, the introduction of a funce- 
tional last shoe means the permanent 
withdrawal of a conventional last 
shoe.” 

Johnson said. “Our decision on 
that one is based upon the course of 
sales over the next few years. Re- 
member, we're still in an early stage 
of this project. still marking time. 
Meanwhile, our objective is persistent 
public education about these shoes 
their significance as a truly new con- 
cept in footwear. If this educational 
program succeeds as we hope it will. 
we will make our change to’ fune- 
tional footwear correspondingly.” 

Johnson and Merle were asked an- 
other important question: “Do you 
believe that lasts should be standard- 
ized so that there will be greater con- 
sisteney with basic measurements. 


and to incorporate new scientific 


principles?” 


Answer Is “Yes” 


The answer came from both: “As 
far as possible. Our experience with 
the functional lasts shows not only 
that it is feasible and practical but 
provides definite advantages from 
-veryone's standpoint-—manufacturer. 
retailer and consumer.” 

And thus ends a real saga in the 
shoe industry: 26 vears of scientific 
research brought to fruition through 
the cooperation of science and in- 
dustry. But even this is only a be- 
ginning. Dr. Schwartz and his Lab- 
oratory at Rochester are already at 
work on other projects which will. 
like the functional lasts. bear strong 
influence on the shoe industry. 

Dr. Schwartz states. “The facilities 
and experience of the Laboratory are 
available to the industry. to all inter- 
ested shoe manufacturers. With their 
confident. that 


much new knowledge and practical 


‘ ooperation we are 


results stemming from our work can 
make a real contribution to the well- 
being of the American people through 


the « ooperatlion of the shoe industry.” 
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Phe Laboratory. on the basis of its 
record of performance and its poten- 
tialities, is deserving of every sup- 
port from the industry. This fabulous 
workshop of s¢ lence, developed over 
the past quarter century. is the only 
operation of its kind in the world. 
Such a rich resource should not be 
left untapped by the industry. 


Trial And Error 


States the Laboratory. “The long 
history of the shoe industry. among 
the oldest in the world. constitutes a 
record of trial-and-error, of personal 
opinion unsupported by research- 
fostered precision that is common- 
place in more recent industries. This 
trial-and-error 
accepted without serious criticism 
because all of us have recognized that 


procedure has been 


nowhere, not even from the medical 
profession, could precise information 
regarding the functional needs of the 
foot be and particularly 
in relation to footwear.” 

While the shoe industry has ex- 
interest in “re 


obtained 


pressed a rising 
search.” the obstacles loomed large 
Few seemed to know exactly how to 
get started on the uncharted road to 
the mysterious land of research. Now 
we have the story——a charted road. 
The University of Rochester's Myo- 
dynamics Laboratory and the Endi- 
cott: Johnson Corp. have given a 
graphic example of how teamwork 
can produce practicable and profit 
able results from research. And 
though much remains to be done, the 
shoe industry need not face all its 


problems alone \ solid foundation 
of fact has been laid. 
methods developed and the new prin 
ciples established at the University 
of Rochester may well point the way 


I he prec Istor 


to advantages of basic research for 
the shoe industry. 

We would like to close on a note 
we think is highly significant. The 
Endicott Johnson Corp. has always 
been known as a “conservative” in 
the industry-—in its policies, its prod 
ucts, its merchandising. Yet. ironi 
cally, perhaps. it was this “conserva 
tive’ organization which took the 
initiative in a project: of genuine, 
long-term scientifie research that. is 
probably without precedent in the 
industry. It was this “conservative” 
which expressed the vision and faith 
in an idea, and in the patient and 
probing men behind the idea, to see 
it through. It was this “conservative” 
which emerged from the humble 
shadows to prove itself to be an out 
standing “progressive” in research 


Contribution to Humanity 


Said Charlie Johnson with typical 
modesty, “We believe we have made 
a small but real contribution to 
humanity, to the foot welfare of 
America. We believe. too, that we 
have opened a new door for the whol 
shoe industry.” 

In that last sentence may be sum- 
marized the significance of this entire 
unprecedented project-— that seience 
has opened a new door for the in 
dustry 

END 
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HIDE BEETLE 


Continued trom Page 16) 


the skin. But at times. they leave 
an extremely thin laver of it, ie. 
they feed on the true skin and as 
they approach the grain or the fol- 
licles of the hair or the wool, they 
find new feeding areas. 


In breeding the Dermestes. we 
found that the larvae in the first 


pupae required a pe riod of 88 days. 


The pupae are formed in the hair 
or wool, either loose or attached. or 
between skins. However, there is a 
dex ided prefer nee for the wool uln- 
der laboratory conditions. (During 
examination of bales, many pupae 
were observed between the burlap 
and the skins. espet ially at the feed- 
ing: areas, Others were in the wool. 
Under conditions such as exist) in 
bales. there is a tendency for many 
of the larvae to leave the bales in 
order to pupate and they are thus 
observed crawling over the bales. 
Some pupae were found on bales at 
the point where the “V" was formed 
hy one bale resting upon another.) 
The newly formed pupae are light 
ream colored but they later become 
a dark yellowish or a grayish vellow. 
Phe pupa escapes from the larval 
shin by wriggling free of it through 
aslit which splits down the back of 
the anterior half 

Phe pupal stage lasts from 12 to 
15 days. 


The Adult 


The adult beetles are blackish with 
indistinet short 
hair and white areas in front. The 
whitish in’ the 
vulpinus white in the 
cadaverinus). The freshly hatched 
adults are of a dirty yellowish color 
but attain mature coloration within 
24 hours. The adults begin laying 
eggs about two weeks after hatching. 
The total life evcle from egg to adult 


pattern of brown 


underside is chiefly 
(obscurely 


occupies a period of 106 days and 
from egg to egg. just four months. 
Both the adults and the larvae 


feed together, but on the whole. the 


adults appear to prefer the company 
of other adults, while the larvae ap- 
parently prefer the company of other 
larvae. It is not uncommon to find 
a half-dozen adult beetles clustered 
together and the same is true of lar- 
vae. At the same time. one might 
find one or two adult beetles with 
a group of larvae, or nearly full- 
grown larvae with adult beetles. It 
has not been determined whether the 
association of adults and larvae, or 
vice versa, is a normal association. 
but it appears to be so at to least a 
limited extent. Possibly. such an as- 
sociation is engendered by similar 
feeding habits since both the nearly 
full-grown larvae and the full-grown 
beetles are more inclined to eat com- 
pletely through the skins. (Newly- 
hatched adult beetles will. when 
closely confined on skins, eat through 
several thicknesses of heavy wrap- 
ping paper in order to gain access 
to the outside. This is wholly in 
keeping with the general instinct of 
a percentage of the insects to move 
to new areas in order to obtain new 
sources of food. Only a very few 
of the adult beetles developed in a 
sealed package made their way to 
the outside.) 

Observations of the gregarious lar- 
vae may demonstrate a definite rea- 
son for their migration from one 
feeding place to another and = may 
show the reason for their seeming 
preference for flesh surfaces of the 
skins when more than half grown, 

It has been frequently observed 
during the rearing of the Dermestes 
that the hair about the feeding areas 
becomes heavily impregnated with 
frass or excrement. In some. cases. 
these areas, where a large amount 
of beetle excrement was present, were 
deserted and portions of the skins 
that apparently did not differ in any 





respect from the skin which had been 
consumed were not attacked. This 
would seem to indicate that an excess 
of frass produces an unsanitary con- 
dition and that the skin in this area 
is not desired by the insects as food. 
If this is the cause of the migrations 
from established feeding areas. it 
may well explain the apparent pref- 
erence of the well-grown larvae for 
the flesh sides of the skins. as evi- 
denced by damage to bales of skins. 
The smooth surfaces presented are 
not conducive to the retention of ex- 
crement in the feeding areas. 


Fat Repels 


It is commonly stated by handlers 
of skins that the skin worms (Der- 
mestes larvae) show a preference for 
parts of the skins that have adherent 
dried flesh. It is true. however. that 
the small. fully-dried particles of flesh 
provide a rough surface for the in- 
sects to crawl upon and are preferred 
by them. However. if any very evi- 
dent amount of fatty tissue is pres- 
ent. the Dermestes are apparently 
repelled by it. (Pieces of the skin 
containing fatty tissue were not eaten 
hy the insects under laboratory con- 
ditions, although other portions of 
the skins were completely devoured 
or reduced to a thin parchment. It 
is believed that a superabundance of 
fat was responsible for this.) 

The examination of baled) skins 
upon which the larvae were feeding 
also indicated that there was a def- 
inite preference for certain parts of 
the skins. This was particularly ap- 
parent in the case of the male ani- 
mals. The preference may have been 
wholly due to the fact that the skin 
covering the penis and _ testicles 
formed creases in which the beetles 
contained could gain ready access. 
but it is highly probable that they 
prefer this region, if readily avail- 
able. because the skin is more tender 
than in other regions. Cased dried 
skins will often be found to be chewed 
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through in this general region while 
(This and 


other factors discussed here or else 


undamaged elsewhere 
where are not to be viewed in isolated 
form but must be considered in. re- 
lationship to all 
position in the bale. presence of the 
These 
may have a great influence upon the 
final effects. The prelerence of the 
Dermestes for 
skin may be 
deterrent factor.) 


factors. such as 


naphthalene. pressure. ete 


a given part of the 
offset by 


some 


wholly 


From our examinations of numer 
ous shipments of flint-dried skins 
from all parts of the world) which 
were found to be damaged as a re 
sult of the presence of the Dermestes. 
the pattern of the damage resulting 
from the feeding of the Dermestes is 
rather general. The infestation. in 
most instances. is practically uniform 
throughout shipments examined. In 
some instances. the damage would 
be slight and in others. very exten 
sive. The most apparent damage is 
the result of holes of 
eaten through the skins. 


Various sizes 


Less evident damage is caused 
by the feeding which does not com- 
pletely penetrate the skin but is deep 
enough to be apparent. even without 
removal of the skin from the bale. 
Phis type of damage is usually readily 
because the chewed 


observed areas 


appear whitish in color. 


Thin Spots 


Slight damage may also he evident 
due to the insect eating only the thin 
surface of the skin, the white colora- 
tion also occurring in all cases. In 
such cases, it is sometimes difficult 
to determine whether the feeding is 
sufficient to actual damag 
it may be so slight. but after 
the skins are processed, the damage 


cause 


becomes quite evident. The surface 


feeding normally consists of very 
sinall feeding spots. none much larger 
than the head of a pin. Those which 
result in injury may be determined 
by magnification under which they 
will show sloping sides and a deep 
comes 


center which. tanning. 


out as a thin spot. 


upon 


We have found vermin infestation 
in many shipments of flint-dried skins 
from all parts of the world. We have 
found the Dermestes in parcel post 
packages of nutria skins and casks 
of white blue fox skins from 
Greenland, as well as rabbit skins 
from Australia. New Zealand. France. 
Belgium, Spain and England. As a 
matter of fact. we have found goat- 
skins. sheepskins and flint-dried hides 
from all parts of the world to be 
damaged as a result of the feeding 
infestation of the 


and 


and Dermestes. 
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This also includes some arsenicated 
hides which would have a super 
ficial damage from the feeding of 
the Dermestes and which were found 
to be 
fatty 
This feeding 
skin ol the 
the 


Insect icle or 


feeding underneath the excess 
tissue of the arsenicated hides 
was found in the true 
hides. We attribute the 
cause of infestation 


that the the arsenic 


here being | 


did not penetrate sufliciently into the 
true skin to prevent the insects from 


feeding and damaging the hides. We 
also found feeding areas on flint- 
dried raw black and gray peccaries 
from South America which had some 
form of insecticide painted on the 
flesh sides of the skins. In these in- 
found that the Dermestes 
damaged the skins by feeding on the 


stances. we 


hair and grain sides of the peccaries. 


Loose Packing 


In all instances. in respect to the 
movement of the Dermestes. we found 
that the loosely 
packed and there was suflicient air 
going through the bales. the Der- 
mestes fed all the way through the 
bale damaging the skins at the vari- 


where bales were 


ous areas. However. where the bales 
were highly compressed. the feeding 
areas were confined to the outer sur 
faces of the bales and to a depth of 
one to 


approximately from 


inches, with the exception of where | 


the skins were folded and sufficient 
the 
dam- 


air was permitted at the folds. 
feed. 


aging the skins in some instances, as 


Dermestes continued to 


much as twelve inches. 


Where apparent sufficient naphtha 
lene was used while packing the skins. 
the Der- 
inestes in all its stages and the Der- 
feed but to a 
lesser degree. [It is our opinion that 


we found the presence ot 


mestes continued to 


the use of naphthalene as an insec- 
ticide in flint-dried skins is very lim- 
ited where the presence of Dermestes 
is concerned. It is our opinion that 
the naphthalene is a repellent rather 
than a killer. However, naphthalene 
used in a_ hermetically 
tainer could be used as a killer, but 
Where burlap is used for the cover- 


sealed 


ings and suflicient air has dissipated 
the naphthalene, it is not only a poor 
repellent, but also never a_ killer. 


We have had a number of ship- 


two | 


con. | 











ments fumigated with sodium cyanide | 


and after fumigation, the shipment 
Was put into a refrigerated vault for 
a period of thirty days. We would 
take a the bales from 
refrigeration and expose them to a 
temperature of from 65° to TO 
and we have found, upon examina- 
tion of these bales exposed to the 


number of 


LEATHER and SHOES 





SINCE 1887 


LIQUID 
OWDER 


WATTLE : 
CHESTNUT 





TANNERS 
EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


TANDARD 


DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 








TABER 
TANNERY 
PUMP S 


. .. have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. Y¥. 





43 














higher temperature, the presence ol 


which began to feed and 


Based on this informa 


new larvae 
cont nued so 
tion, it is our opinion that nature 
has prov ided that the insecticide does 
not pene ite and kill the eggs 
Where flint-dried skins are taken 
directly from the steamship com 
pany s pier, stored in a warehouse, 
the bales of skins and sprinkled with 
! iphthalene and become infested 
with Dermestes and are subsequently 
put under refrigeration, we find that 
while the bales are under refrigera 
tion. Which is held at a temperature 
of from 30 to 37 . the feeding 
ceases and the Dermestes. in all its 
stages, become dormant and there 
is not any increase in damage whil 
the skins are refrigeration 
However. after the bales have been 
drawn from refrigeration. the writer 


under 


has taken specimens of the Dermestes 
immediately and put one ol the speci 
mens into the palm of his hand and 
the Dermestes. after approximately 
from LO to 20 minutes. came to life 
We also exposed the bales of the 
skins to the heat and as soon as the 
warm air had penetrated the bale. 


the insects became very active 


Wet Bales Worse 
We also noted that 


presence of the Dermestes in’ bales 
was found. if the bales were in a 
atmosphere or had 


where the 


high humidity 
damage to. the 
found 


become wetted. the 
skins was greater than that 
where the bales were absolutely dry 

We have also 
salted hides have become wetted and 
the salt is washed out of the dam 


found. where wet 





y hides. Dermesies 
it the damaged locations of the hides 
In respect to dry-salted sheep and 
eoatskins. the Dermestes do not feed 
on these skins whether they are wet 
or dry \s a matter of facet. in a 
large shipment of flint-dried sheep 
ind) goatskins 
heavily infested with Dermestes. and 
the Dermestes had dori 

approximately 25. per 


igved areas of the 


which had become 
a great deal 
of damage 

nt of this shipment was dry-salted 
skins from Aden. These dry-salted 
skins were stowed in the hold of 
the ship with the flint-dried) skins 
which were walking with Dermestes. 
both beneath the burlap and on th 
outer surfaces of the burlap. Thes 
dry-salted sheep and goatskins were 
examined. and not one instance was 
there found the presence of Dermestes 
nor was there anv damage found on 
inv of the skins 


Flint-Dried Hides 

It is common knowledge in the skin 
trade that this pest is suceptible to 
infestation of flint-dried hides and 
skins 

In experimenting with flint-dried 
skins. we took a number 
skins and slit them down the belly 
ind had the hair side of the skin 
beaten out with a rotary beater. Wi 
skins on a tin 
plate approximately three feet from 
which had 


of raw cased 


then suspended the 
the ceiling of a room 
heen fumigated prior to the experi- 
Around the tin plate. we put a 
and watched 


ment 
mound of naphthalene 
the action of the skin 
days we found the presence of larvae 


In eighteen 


ind permitted the experiment to go 
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for thirty days. when the skins were 
crawling and the Dermestes 
feeding on the flesh 
skins. 

Based on this experiment. it) is 
dur opinion that the eggs of the 


were 


sides of the 


Dermestes were present in some part 
of the skin. whether on the flesh side 
or the hair side of the skins we are 
state. The temperature of 
this room was kept at approximately 


unable to 


iu [10 f2 . 


Isolated Skins 


From our examination of heavily 
infested bales of skins. we noted that 
whe re lave rs of skins had been Cole 
pletely devoured by the Dermestes. 
isolated = skin 
tdjacent to one layer that would be 
thected and a bottom layer that 
would be heavily affected. and the 
Dermestes did not feed on the isolat:d 
skin and the skin was found to be 
sound. This condition was found in 


there would be an 


numerous sections of the bale. It is 
our opinion that these sound skins 
were not palatable to the ‘Dermestes 
either because of disease or some un- 
sanitary condition which probably 
would have destroved the Dermestes. 
Apparently. the good healthy skins 
in the bale had been rendered  in- 


complete for tanning purposes by 
the feeding of these pests. 

After careful 
opinion that the 
ventative for the infestation of the 
Derimestes in flint-dried skins is that 
the skins. before packing. should be 
dipped into a solution of DDT or 
an arsenic bath, In our experience. 
skins that have been arsenicated have 


study. it) is) oui 
most logical pre- 


turned out sound and produced good 
salable leather without any known 
detects from the use of the insecti- 
cide. We find that DDT is used by 
the majority of the tanners in their 
hide houses. by spraying the raw 
material with a DDT solution which 
has killed and prevented damage to 
the skins 


END 
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The Stehling Hydraulic Continuous Feed Wringet 


A- POKING OUR NOSE 
INTO YOUR BUSINESS....1S OUR BUSINESS 


te uniformity of moisture content at all times 


For years tanners have been saying to us, ‘Come and |r 


C 


take a look at our place and see what you can do to” wringer that eliminates the mechanical clutch. 


help us increase production efficiency.” It’s become 
E I : When we say the Stehling Hydraulic Continuous Feed 


our business to know your business—inside out and Wringer ; pee citi sj 
ringer saves time and labor, we mean it rea y saves. 


backward—hut mostly forward! , 
' . . mise : It’s compact, efficient, simple to operate—and adjust 


It was because so many tanners asked us for help that ment and maintenance are down to the minimum. 


we were able to develop and perfect the new and This Stehling machine will save its cost in a remark 
. ye * . ? ’ oO t re 4 » 
revolutionary Hydraulic Continuous Feed W ringer— ably short time. It’s do ng it W herever it’s installed 
, and it’s doing a job on increased and improv oro 
the wringer you don’t have to open and close before d it’s doing a job < ee en proved pre 


hange 


, ; ; duction that means bigger profits! 
and after operation—the wringer that lets you c¢ ’ 


1 } 1 ‘ 
sleeves convenientiv—the wringer that msures ibso- Get the tacts now 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 
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NEW DEVELOPMENTS 


(Continued from Page 18) 


This new method deals with this 
problem This knife blade is held 
in a stationary and the 
leather to be treated is oscillated in 
a direction tranversely of its forward 


position 


path of movement as it passes along 
the machine. 


Also an important feature is the 
combination with the knife of a pair 
of vertically adjustable roll bearings, 
and another pair of rolls secured to 
these bearings in a position to feed 
the leather against the knife, and to 
simultaneously draw the — leather 
transversely back and forth across 
the blade, thus developing a slicing 


action, 

In the drawing shown is part of 
cross-section and part of the eleva- 
tion of a typical skiving machine 
with which this new method may be 
utilized. 


Source; Lacane Manufacturing Co., 
Mass.; Patent No. 2.- 


Cambridge, 


135. 924. 


BOTTOM ROUGHING MACHINE 


This new Bottom Roughing Ma- 


chine — offers — several important 
features. 

The first feature is the roll against 
which the side of the  wrapper- 


covered platform is bearing. This 








Boy, | really slept good last right! 
| dreamed | was the only tanner who 
could get exclusive rights to all the 
fatliquors from Salem Oil & Grease 
Company and as a result my leathers 
were the best. 
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roll is power-driven to control the 
operators speed. He can push ahead 
of the speed; vet the roll speed will 
tell him how fast or slow to guide 
the work. For example, with some 
kinds of light and delicate wrapper 
material, it is important not to run 
the roll at too high a speed. This 
will avoid that scuffing bite ocea- 
sioned by too high a speed of this 
feed roll. 

Another feature of this 
feeding roll is that its use guarantees 
against scarring the side wall of the 


same 





covered platform. The feed roll is so 


highly positioned on the side of the 
platform that the overhead roughing 
roll just cannot touch the side unless 
the shoe is completely rolled over, 
as might be the case were there no 
side feed roll. Besides, the rotation 
of the roughing roll inwards further 
guards against scarring the side wall 
of the wrapper-covered platform. 










* 








ends. 


surface. 


Established 1900 
Apex Chemical Co., Inc. 


225 West 34th St.. New York 1, N. Y. 


LEATHER and SHOES 


ESN uniform 
ae : Builds up body. 
spread. Nourishes fiber and eliminates harsh feel 


No manipulation necessary. 


» LEATHER FILLER Imparts permanent flexibility. 





An extra coarse roughing roll is 
provided separately in this machine 
assembly. This roll. independently 
driven, is located at the lower left 
hand of the machine. 

Source: R. J. Hindle and J. D. 
Carrier, Toronto, Canada; Pat. No. 
2.544.880 


FLAT LASTING UPPER 
TRIMMER 


This is a unique upper trimmer 
with an improved mechanism not 
common to the American shoe in- 
dustry. The need for this machine 
arises In numerous new constructions 
soon to appear under the general head 
of flat-lasting. The machine will con- 
tribute in highly improved upper 
trimming. By upper trimming is 
meant a trimmer of the surplus upper 
leather and other materials after last- 
ing. 


It features a dished type of knife, 









ality binder, filler and carrying ageni. 


Improves covering power and 


Does not “pipe” or 


crack. Covers cuts and imperfections. 


Plumps the skins, strengthens and builds up low 
When sueded the skins have a velvety 
nap and full mellow feel. 


Does not lay on the 









Manufacturers 
ol @ complete line 
of SP@Cialties for 
© tanning trade 
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‘Planned Purchasing’ 


N of Abrasives 


Gives You Good Cutting Action 
ON YOUR COSTS! 









Be 













* 
Many users of Carborundum. 
made abrasives have found it possible 


because of United service to save one or more ways " 
through “Planned Purchasing.” tain product value plus the assistance of United 
. eee p , oer representatives who know shoemaking abra- 
While reviewing purchasing practices, United P d 8 
: sives — and are well equipped to help with any 
representatives have helped a number of buyers ore or j E y 
ie finishing problems that may arise. 


@ Simplify requirements 










e@ Buy more economically 

@ Carry less inventory 2 
. ! Look into “Planned Pur- 

@ Get faster deliveries chasing” with United, and 


: remember, an ample supply 
When you order abrasives made by CARBO- o€ standagdtiaine ie, aeaile 
RUNDUM and serviced by UNITED, you ob- able for prompt shipment. 





*"'Carborundum"’ is the registered trademark of, and indicates manufactured by, The Carborundum Co. 


Te thads ‘SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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something after the style of the one 
used in the popular Goodyear In- 
seam Trimming Machine. This uppei 
trimming machine knife is opposed 
hy a kind of dise to make a smooih 
shearing cut. There is also a kind of 
guide dise provided that slips under 
and turns up the upper materials so 
that they may enter the cutting area 
for clean cutting 

The shearing cutter of this ma- 
chine is suspended to cut from the 
outside of the shoe inwards. Opposing 
the knife is the shearing face, to- 
gether with a guiding device that 
helps keep the shoe evenly up to the 
cutting matter of manual 
guidance. Though the machine re- 
mains limited to trimming surplus 
upper material on flat-lasted shoes of 


prevailing and conventional —con- 
structions. it may be easily adapted 
to shoes flat-lasted into a lip cut in 
the insole. such as the Field) welt 
disc loses, 

Source: United Shoe Machinery 


Corp... Boston: Pat. No. 2.558.876. 


; i 





SEINE 


But the wife said she wanted me to 
stay around and learn what is meant 
by expert blending ... the way Salem 
Oil & Grease Company blends fat- 
liquors that penetrate properly to help 


make better leather. 





aul Pallaqher 
& C€o., Ine. 


CEALERS IN 
DOME TIC & FOREIGN 


Jiekled Sheep Skins 


PEABODY, MASS. 
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HEEL BREASTING MACHINE 


This new machine offers three dis- 
tinctive features. These are (1) a 
feeling device that prevents the knife 
from cutting too deeply into the out- 
sole; (2) improved pressure that with 
the aid of a seallop at the heel breast 
prevents ridging the outsole: (3) a 
highly efficient hydraulic mechanism. 

The trip and feeler finger that con- 
trols or times the descent of the 
knife is a distinct improvement on 
the arangement now in use. The pre 
vailing one does not guard sufhi- 
ciently against cutting too deeply 
into the outsole grain. This is espe- 
cially detrimental in women’s shoes. 
This new machine suggests correction 
of this difheulty. 





This machine also corrects and 
eliminates the ridge made by the 
breast of the unbreasted heel. When 
the unbreasted heel is nail-attached 
to the heel seat. the pressure causes 
the breast of the heel to bite into the 
grain. When the heel is breasted. 
the cut-off portion leaves a depression 
and end ridge left bv the breast of 
the unbreasted heel. The new practice 
is to escallop the bottom corner of 
the unbreasted heel before attaching 
to the shoe. This leaves a concavity 
at the breast when the heel is. at- 
tached. but a concavity that is cut 
away when the heel breasting opera- 
tion is performed, leaving a clean 
and ridge-free shank that need not 
he buffed out. 

The timing of the shoe holding 
jack and the stroke of the knife all are 
hydraulically operated. 

Source: United Shoe Machinery 
Corp.. Boston; Pat. No, 2.534.343. 





Use LES WANT ADS 


for sale of machinery, equip- 
ment, supplies, plants, etc. 
They get results— 
only $2.50 per inch 


Send copy to Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 
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Coming Events 


April 14-18, 1952—-Advance Fall Shoe 
Market Week. Sponsored by New Eng- 
land Shoe and Leather Association. Ho- 
tels Statler and Touraine, Boston, and 
member showrooms. 





April 27-30, 1952--Annual Shoe Show- 
ing. Sponsored by St. Louis Shoe Manu 
facturers’ Association. 


May 5-7, 1952--Annual Spring Conven 
tion of Tanners’ Council. Castle Harbour 
Hotel, Tuckerstown, Bermuda. 


May 11-13, 1952—-Fourth Factory Man 
agement Conference. Sponsored by Na- 
tional Shoe Manufacturers Associatién. 
Netherlands-Plaza Hotel, Cincinnati, O. 


May 11-15, 1952-—-Popular Price Shoe 
Show of America. Showing of shoes for 
Fall 1952, sponsored by National Associa- 
tion of Shoe Chain Stores and New Eng- 
land Shoe and Leather Association. Hotels 
New Yorker and McAlpin, New York City. 


May 19-20, 1952--Eighth Annual Meet- 
ing of National Hide Association, Hotel 
Cleveland, Cleveland, O. 


June 1-4, 1952--Annual Convention of 
American Leather Chemists Association. 
Ocean House, Swampscott, Mass. 


June 22-25, 1952-— Mid-Atlantic Mid 
Season Shoe Show. Penn-Sheraton Hotel 
Philadelphia, Pa. 


Sept. 2-5, 1952--Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza 
New York. 


Sept. 4-5, 1952--Showing of American 
Leathers for Spring and Summer, 1953. 
Sponsored by Tanners’ Council of America, 
Inc. Waldorf-Astoria Hotel, New York City. 


Oct. 23-24, 1952—Annual Fall Meeting. 
Tanners’ Council of America, Inc. Edge 
water Beach Hotel, Chicago, IIl. 
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ADVERTISING 








Wanted and For Sale 





SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
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Fleshing Machine 
WANTED 


® foot Fleshing Machine 


One 


with individual drive. 
Must be in 
good mechanical condition. 


Address D-5, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Hl. 


Leather Promotion Kit 
THER PROMOTION KIT 1+ ’ 


Agents Wanted 
Representative Wanted 


Agent Wanted 
Boston Area 


Rates 
Spa in thi artment for displiy ad 
Vertisement is $3.00 per inch fe each 
in tion ex in the “Situations Wi anited 
olumn, where space costs 82.00 per inch 
for ach insertion 
Undisplayed advertisements cost $2.50 por 
ineh for ach = insertion under Hely 
Manted’’ and “Special Notices’’ and $1.0 
rer inch for each insertion under situa 
tions Wanted.’ 
Minimum space accepted 1 ineh ( opy 
must be in our hands net tater than 


Tuesday morning for publication in’ the 
issue of the following Saturday 
Advertisements with box numbers wr 
strictly confidential and ono informacion 
concerning them will be disclosed by the 
publisher 


rHE RUMPI 


Ho W Adams st 


PUBLISHING CO. 











Charles M. Proctor 
South Wachusett Street 
Holden, Mass. 





Situations Wanted 





Lasting Room Foreman 


EXCEPTIONALLY \BLE M.A with 10 ear 


Shoe Salesman | 


EKING POSIT! 


Making Room Foreman 


iH! Y EX! 


WHO HAS HAD EXPERIEN( 


THE WOBURN MACHINE, COMPANY 
'HIDE AND LEATHER MACHINERY 


PROMPT SERVICE 
TEL. WO-2-0330 
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N MACHINERY REPAIRS 
201 MAIN ST., WOBURN, MASS. 


LEATHER and SHOES 


Lasting Room Foreman 
x 


I 


Purchasing —_ 


ears experience in toy 








Help Wanted 





Finisher 





BEWARE OF SUBSTITUTES FOR 


TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE “TACCO” 
® 
THE AMERICAN COLOR 
& CHEMICAL CO. 


Sole Distributors to the Leather 


Industry 
172-176 Purchase Street 
Tel. Li berty 2-0517 Boston, Mass 








LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H 


CRISWOLD 


14 Franklin St. Salem, Mass. 











Want QUICK Results? 
Use— — 
LEATHER AND SHOES' 


WANT ADS 
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Deaths Shoe Corp, and a member of the board Index To Advertisers 


of Lane Bryant, Inc., until his retire- 








ment two years ago A native of 

Augustin W. Bacon Worcester, Mass., Aronson was mer Amalgamated Leather Cos. 30 

hide receiver, died April 1 at chandise manager of Filene’s, Boston, Americen Color & Chem. Go. the 49 
Ee egal eae ale ae Fa shoe department before joining Lane American Cyanamid Co., Industrial 
Seecuieeric Ad davies resident of Bryant in New York some 25 years Chemicals Div. 8 and 9 
Boston, “Gus” Bacon had made Merid ago. He took over duties with as ee wine = 
ain his hom town in recent years. ard ‘ hen purchased a a oe “ — ne 
Well known throughout the trade as ago by Lane Bryant. Surviving are pigois ipsa a be 
SO cee licad Ma ein dealin. be his wife, Lillian; a son, Arnold; two rmour Leather Vo ? 
Joseph D. Greenbaum & Co ar the daughters, Mrs. Sylvia Lerner and Mrs. Barb Welting C 31 
ca a RE RO A Rosalind Domenitz; a brother, Jesse, sir igeleli dele ss 
eats ind three grandchildren. Beckwith Manufacturing Co. 28 












Charles H. Parks Harry Herowitz Calgon, Ine. 7 
shoe manufacturer, died recently Calzado Y Teneria 36 
in Deaconess Hospital Cincinnati. O. . . 48, shoe executive, died recently Crompton-Richmond Co., Inc. 23 
ene a dnne alinass, Retired: for’ sev in Menorah Hospital, Kansas City, 
pal weare a was 2 welleknown shoe Mo., after a sudden heart attack. A Ellis-Allen Co. 42 
; : a 
manufacturer in Cincinnati and Co- lifelong resident of Kansas City, he 
lumbus, O., for years before his re was president of Universal Shoe Co., First National Bank of Boston 27 
tirement. At one time he was asso- which retails shoes through various 
ciated as an executive with Franklin department store outlets in the Mid- Gallagher, Paul, & Co., Inc. 48 
Mint Gian ite. Co. in Cincinnate‘and west. He formed the company seven Gebhardt, A. L., Co. 29 
lete th S el S] Mfg. ¢ { years ago. Prior to 1945, he was dis- General Chemical Div., Allied 
iter with Smith Shoe o, 0 tah ais thie 0 naa f Wohl Chem. & Dye Corp 2 
Columbus. There are no known sur- rnd ii ve ' panes eo “ Goodrich, B. F., Chemical Co 5 
: - ‘ : 
i vivors, ssi 8 ge z sais Ne sie Griswold, George H. 49 
H community and religious affairs. e 
! Albert S. Aronson leaves his wife, Jane; two daughters, a eee er ee ae Oe 
| . . 59, retired shoe executive, died Mrs. Mickey Jaffe and Mrs. Harlan conti Gaver 
f April 3 at his home in Hewlett Har- Wittenstein; two brothers and_ five titahb. Leather Co. 31 
i bor, L. I., N. Y. He was vice presi sisters. Huyck, F. C., & Sons 34 
dent and general manager of Coward Other Deaths on Page 27 
Jenkins, Geo. O., Co 26 
Leatex Chemical Co. 32 
i Lincoln, L. H., & Sons, Inc. 32 
| Loewengart & Co. 38 
| Lynn Innersole Co. 31 
l] ESTABLISHED 1908 
| Marden-Wild Corp. 37 
. Mutual Chemical Co. of Ameri 17 
| Semmentors ent utu emical Co. of America 
ij Sulphonators of Oil for Tanners National Aniline Div., Allied Chem. & 
{ . 
{ and Leather Finish Manufacturers Dye Corp. Insert facing Page 10 
| Nopco Chemical Co 5! 
it Orthmann Laboratories, Inc. 36 
Popular Price Shoe Show of America 1 
River Plate Import & Export Co., Inc 44 
Salem Oil & Grease Co 46 and 48 
Sandoz Chem. Works, Inc. Back Cover 
Seton Leather Co. 38 
Solvay Sales Div., Allied 
* hem. & Dye Corp. 33 
4 A ANDRES Sa oO. 4 C y P 
e / “Ge Standard Dyewood Co. 43 
150 BROADWAY, NEW YORK 38 Stehling, Chas. H., Co 45 
{ rn. Taber Pump Co. 43 
F oO R E | G | whewinie. Thiele Tanning Co 25 
H | D E S lI Lene S K \ N Representing Turner Tanning Machinery Co. aa So 
S si on & McConechy, Ltd. United Shoe Machinery Corp. 35, 39 and 47 
MADRAS, INDIA 
IMPORTERS & EXPORTERS Van Horne - Kaestner Lea. Co. 4! 
EAST INDIA TANNED 
: GOAT © SHEEP Whittemore-Wright Co., Inc. 50 
SHIPPERS AGENTS CALF © HIDES Woburn Machine Co. 49 
Young, Richard, Co. 40 
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NOTHING LIKE IMPROVEMENT! 
New NOPCOLENES 


and the “Double Action” 








bring you improvement PLUS 


King Kai Kaoos of ancient Iran was not only heir-minded 
but air-minded. He prodded local engineering talent until it 
came up with a neat little ivory platform hauled by eagles; 
then Kaoos, himself, went up. Motive power was generated 
by the eagles’ hunger. Just as long as the birds strained to 
grab food suspended above them, out of reach, the king hit 
new highs in transportation. But when the feathered flight 
crew got tired of doing something for nothing, the king hit 
hard and barren ground. 

How different today, when thousands of horsepower and 
ingenious mechanisms are at the command of well-fed pilot 
and co-pilot! Here's double-action improvement on a royal 
scale. 

Reminds us of Nopcolenes—the superb fatliquors that 
do such an outstanding job. Nopco'’s Nopcolenes started with 
a flight of creative imagination: we believed we might pro- 
duce tanning oils that could do double duty—provide excel- 
lent surface lubrication in addition to easily-controlled, highly 
efficient penetration. 


Our original Nopcolene* products showed conclusively 
that we had the right idea. But we were not satisfied. We 
researched further, with the result that today our improved 
Nopcolenes are truly sensational fatliquors—enabling the 
tanner to obtain leather with just the degree of surface feel, 
hand, break, and stretch desired. 

Moreover, since these superlative oils are readily soluble 
and moisture-free, they offer definite economies in handling, 
freight, and storage. 

Be sure to try the improved Nopcolenes, if you're not 
using them already. Unlike King Kai, you'll hit pay-dirt— 
in the form of better products, increased 
sales, the extra goodwill that comes only 
from complete customer satisfaction. 


Free! This book gives up-to-the-minute data 
about Nopco's improved Nopcolenes, and for- 


mulas for various leathers. Write for your copy. 





Nopco Oils make good leather better 


NOPCO CHEMICAL COMPANY, Harrison, N. J. 








Branches: Boston ¢ Chicago * Cedartown, Ga. * Richmond, Cal. 


*Nopcolene is a Registered Trade Mark of Nopco Chemical Company 








i 
gion ® 
PEN L 


SHE WILL LOOKSMART 






a 


WHE! 





> She probably wouldn't know, 
but she’s wearing Derma Blue 2B, 
made by Sandoz. 

She probably never heard of stabil- 
ity against changes of pH or of level 
dyeing. But those are two of the quali- 
ties which have made Derma Colors 
a favorite among those who select dye- 
stuffs for the leather goods she buys. 


EVER SHE GOES! 


poner 


> 
a 


Ped 


—— 


SANDOZ 


thinks ahead with leather 


Leather goods manufacturers have 
learned that Derma Colors also have 
excellent solubility, that they glaze well, 
and have good covering power. 

Derma Blue 2B is an exclusive crea- 
tion by Sandoz. It is especially suited 
for chrome-tanned leather. It is used 
as a self shade on calf and kid suede, 
andalsoasa shading dye for developed 





=ANDOZ 





black. It is affected very little by 
diazotizing and coupling with MTD, 
and makes a gv od base for the popu- 
lar Navy shades on grain and suede. 


Sandoz Chemical Works, Inc., 61-63 Vor 
Dam Street, New York 13, N. Y. Also Boston, 
Charlotte, Chicago, Paterson, Philadelphia, 
Providence, Los Angeles and Toronto. 





